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A nation that is totally self-sufficient in producing what it consumes and creating jobs for its youth
will ultimately drive growth that will make life better for all its citizens. Exciting times are here.
Support the economic revolution.

Call your banker today for more details on how to get involved.
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From The PUBLISHER

The 27th Nigerian
Economic Summit (#
NES27) 2021: The
Great Brands Report
2021: The Anti-
COVID-19 Pandemic
Revolution hy NCDC
& The Guardian Book

Launch!

We wish to welcome our dear readers, ad-
vertisers and other stakeholders to our edi-
tion of October 2021.

This edition details the 27th Nigerian Eco-
nomic Summit 2021 (# NES27) --October 25
& 26,2021 in Abuja with the theme: Securing
Our Future: The Fierce Urgency of Now!

Every year, the NES brings together top gov-
ernment dignitaries, regulators in the public
sector, professionals in the Organised Private
Sector (OPS), Nigerians in the Diaspora,
youth groups, local & foreign investors and
international multi-lateral agencies to active-
ly engage and to discuss Nigerias economic
realities to generate sustainable strategies to
reform and advance the progress and devel-
opment of the Nigerian economy.

The # NES27 Special Report is a critical
plank of Business Journal’s contribution to
support the growth and development of the
Nigerian economy.

Secondly, our Special Report on the Lead-
ing Brands in Nigeria for the purpose of the
Summit is an attempt to identify and rec-
ognise corporate organisations in both the
public sector and Organised Private Sector
(OPS) that are adding value to the everyday
lives of Nigerians and also contributing to
sustainable growth of the Nigerian economy.

The Special Report would be distributed
FREE to delegates at the Nigerian Economic
Summit.

Another Special Report we have in this edi-
tion is the laudable achievement of the Ni-
geria Centre for Disease Control (NCDC) in
the fight against the COVID-19 pandemic in
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Nigeria.

When the pandemic was first reported in
Nigeria on February 27, 2020 by the Hon.
Minister of Health, Dr. Osagie Ehanire, many
Nigerians were apprehensive of the looming
death toll in view of our weak health infra-
structure.

However, the leadership and staff of the
NCDC, and in partnership with various
local and international bodies, rose to the
challenge by driving a process that resulted
in fewer casualties against the expectation of
mass death.

In addition, we also have a report on the re-
cent book launch on The Guardian newspa-
per by former staff of the media organisation
on its journey from inception to a particular
point in its history.

Without doubt, The Guardian newspaper is
one of the leading media houses in Nigeria
and the history of its establishment should
naturally be of interest to a wide range of
professionals in the media and other sectors.

We heartily appreciate our various stake-
holders for their continued patronage de-
spite the economic/financial vagaries of the
COVID-19 pandemic which has adversely
impacted businesses in Nigeria and else-
where.

We promise to keep delivering value to our
stakeholders going forward in line with our
commitment to Professionalism, Enterprise
and Freedom.

Welcome to October 2021!
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Dr (Mrs) Zainab Ahmed Mr. Asue Ighodalo
The Honourable Minister of Finance, Budget & Chairman
National PlanningFederal Republic of Nigeria The Nigerian Economic Summit Group (NESG)
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About CBN

. Statement of CBN Core Mandate

The mandate of the Central Bank of Ni-
geria (CBN) is derived from the 1958
Act of Parliament, as amended in 1991,
1993,1997,1998,1999 and 2007.

The CBN Act of 2007 of the Federal Re-
public of Nigeria charges the Bank with the
overall control and administration of the
monetary and financial sector policies of the
Federal Government.

The objects of the CBN are as follows:

« Ensure monetary and price stability;

o Issue legal tender currency in Nigeria;

o Maintain external reserves to safeguard
the international value of the legal tender
currency;

« Promote a sound financial system in Ni-
geria; and

« Act as Banker and provide economic and
financial advice to the Federal Government.

Consequently, the Bank is charged with

Central Bank of
Nigeria

Godwin Emefiele
Governor, Central Bank of Nigeria

the responsibility of administering the
Banks and Other Financial Institutions Act
(BOFIA), 2020, with the sole aim of ensur-
ing high standards of banking practice and
financial stability through its surveillance
activities, as well as the promotion of an effi-
cient payment system.

In addition to its core functions, CBN has
over the years performed some major devel-
opmental functions, focused on all the key
sectors of the Nigerian economy (financial,
agricultural and industrial sectors). Overall,
these mandates are carried out by the Bank
through its various departments.

Vision

"Be THE MODEL CENTRAL BANK de-
livering PRICE and FINANCIAL SYSTEM
STABILITY and promoting SUSTAINABLE
ECONOMIC DEVELOPMENT."

Mission Statement
"To be proactive in providing a stable
framework for the economic development




of Nigeria, through effective, efficient, and
transparent implementation of monetary and
exchange rate policy, and management of the
financial sector."

Core Values

Our core values of Meritocracy, Leadership,
Learning and Customer-Focus are to guide
the behavior of both management and em-
ployees of CBN towards the achievement of
the Bank's vision.

o It should be these shared standards that
are dear to us, which guide our daily interac-
tions, decisions, plans and implementations.

« No one, from Governor to Office-Assis-
tant should be in doubt as to what our values
are and every execution of their duties should
fully reflect those values.

Committee of Governors

o Mr. Godwin Emefiele (CON) (Chairman,
Board of Directors)

Governor

Serving Since Tuesday, June 03, 2014 - To
Date

o Mrs. Aishah N, Ahmad (Board Member) t L S k

Deputy Governor, Financial Systems Stabil- . . . .
sy gireimrate ’ Emefiele delivering a speech at the University of Lagos

Serving Since Friday, March 23, 2018 - To
Date

o Mr. Edward L. Adamu (Board Member)

Deputy Governor, Corporate Services Di-
rectorate

Serving Since Friday, March 23, 2018 - To
Date

o Mr. Folashodun Adebisi Shonubi (Board
Member)

Deputy Governor, Operations Directorate

Serving Since Wednesday, October 17, 2018

Fiods :

Meritocracy
& Empowerment
# Performance

& Professionalism

Leadership Learning

- To Date & Vision & Self Development
« Dr. Kingsley Obiora (Board Member) Y Eﬂu;’ﬂg& # Team Wark
Deputy Governor, Economic Policy Direc- 3

torate Serving Since Monday, March 02, 2020 ¢l ntegnty ¢ Continuous

- To Date Improvement

Past Governors M " .
« (Late)Roy Pentelow Fenton Served From: Il_ﬂtu&

7/24/1958 - 7/24/1963 F | i i
o (Late)Alhaji Aliyu Mai-Bornu  Served b H‘E‘Epﬂn S ¢ |nr||:|'|I'E1I|:|I'I iprmctwlt!’

From: 7/25/1963 - 6/22/1967

o (Late)Dr. Clement Nyong Isong Served
From: 8/15/1967 - 9/22/1975

o (Late)Mallam Adamu Ciroma Served
From: 9/24/1975 - 6/28/1977

8 | October 2021




o (Late)Mr. O. O. Vincent Served From:
6/28/1977 - 6/28/1982

« (Late)Alhaji Abdulkadir Ahmed Served
From: 6/28/1982 - 9/30/1993

o Dr. Paul A. Ogwuma, OFR Served From:
10/1/1993 - 5/29/1999

o Chief (Dr.) J. O. Sanusi, CON  Served
From: 5/29/1999 - 5/29/2004

o Prof. Chukwuma C. Soludo, CFR Served
From: 5/29/2004 - 5/29/2009
CENTEAL BANE OF NIGER LA o Mallam Sanusi Lamido Sanusi (CON)
Served From: 6/3/2009 - 6/2/2014

ANCHOR BORROWERS PROGRAMME
Intervention For Agriculture

COVID-19 LOAN

Www.enaira.gov.ng

MICRO, SMALL AND MEDIUM ENTERPRISES
DEVELOPMENT FUND

CENTRAL BANK OF NIGERIA

CBN MSMEDF LOAN

AGRICULTURAL VALUE CHAIN, COTTAGE INDUSTRIES, ARTISANS, SERVICES, RENEWABLE
ENERGY/ENERGY EFFICIENT PRODUCT AND TECHNOLOGIES, TRADE AND GENERAL COMMERCE

|_Businessjournal [




Nigerian
Communications
Commission

Overview

The Nigerian Communications Commission
is the independent National Regulatory Au-
thority for the telecommunications industry
in Nigeria.

The Commission is responsible for creating
an enabling environment for competition
among operators in the industry as well as
ensuring the provision of qualitative and ef-
ficient telecommunications services through-
out the country.

Over the years NCC has earned a reputation
as a foremost Telecom regulatory agency in
Africa. The Commission is hoping to catalyze
the use of ICT’S for different aspect of nation-

10 |
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al development. The Commission has initiat-
ed several programs such as State Accelerated
Broadband Initiative (SABI) and Wire Nige-
ria Project (WIN) to help stimulate demand
and accelerate the uptake of ICT tools and
services necessary for the enthronement of a
knowledge society in Nigeria.

In order to achieve its mandate, the Com-
mission has put in place the necessary licens-
ing and regulatory framework for the supply
of telecommunications services.

Our Mission
« To support a market driven Communica-
tions industry and promote universal access.

Our Vision

o A dynamic regulatory environment that
ensures universal access to affordable and eq-
uitable service and supports the nation's eco-
nomic growth.

Our Guiding Principles
The Commission is driven by three guiding
principles (Fair, Firm and Forthright) in
carrying out its duties and functions as the
National Telecommunications Regulator.
These principles drive our Core Values.

Core Values
Integrity-Excellence-Professionalism-Re-
sponsiveness-Innovation-Commitment




Mandate of the NCC

The mandate of the Nigerian Communi-
cations Commission is established in the
Nigerian Communications Act 2003, which
was signed into law by the President, Chief
Olusegun Obasanjo (GCFR) on the 8th of
July 2003 after being passed by both Houses
of the National Assembly.

The Act provides the NCC with the capaci-
ty to properly carry out its Regulatory func-
tions and activities.

Objectives

o To promote the implementation of the
national communications or telecommuni-
cations policy as may from time to time be
modified and amended.

« To establish a regulatory framework for
the Nigerian communications industry and
for this purpose to create an effective, im-
partial and independent regulatory author-
ity.

o To promote the provision of modern,
universal, efficient, reliable, affordable and
easily accessible communications services
and the widest range thereof throughout
Nigeria.

« To encourage local and foreign invest-
ments in the Nigerian communications

Prof. Umar Danbatta
Executive Vice-Chairman/CEO, NCC




industry and the introduction of innovative
services and practices in the industry in ac-
cordance with international best practices
and trends.

. To ensure fair competition in all
sectors of the Nigerian communications in-
dustry and also encourage participation of
Nigerians in the ownership, control and man-
agement of communications companies and
organisations.

. To encourage the development of a
communications manufacturing and supply
sector within the Nigerian economy and also

¢ i
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encourage effective research and develop-
ment efforts by all communications industry
practitioners.

. To protect the rights and interest of
service providers and consumers within Ni-
geria.

. To ensure that the needs of the

disabled and elderly persons are taken into
consideration in the provision of communi-
cations services.

. To ensure an efficient management
including planning, coordination, allocation,
assignment, registration, monitoring and use

————

Y.,
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of scarce national resources in the communi-
cations sub-sector, including but not limited
to frequency spectrum, numbers and elec-
tronic addresses, and also promote and safe-
guard national interests, safety and security
in the use of the said scarce national resourc-
es.




\eritas

KAPITAL ASSURANCE PLC

Overview

Veritas Kapital Assurance Plc was regis-
tered as a General Business Company, this
move was ratified and approved by the
National Insurance Commission (NAI-
COM) and offers non-life insurance prod-
ucts and services to individuals and insti-
tutions across Nigeria which covers the
protection of customers assets and indem-
nification of the other parties that have
suffered damages as a result of customer’s
accident. Whilst also offering medical
insurance solutions and pension fund
administration through its two subsid-
iaries HealthCare Security Limited (94%)
and Veritas Pensions Limited (70%), the
company was listed on the Nigerian Stock
Exchange (NSE) in November 2009, and
has a market capitalisation in excess of N7
billion.

With branches across major cities and
its head office located at Plot 497, Abogo
Largema Street, Off Constitution Avenue,
Central Business District, Abuja, Veritas
Kapital has grown to become a strong,
reliable, and trustworthy brand in the in-
surance market.

Veritas Kapital Assurance prides itself on
operational excellence from which can be
directly attributed to our highly compe-
tent workforce. We are positioned to meet
the dynamic needs of various customers
as well as provide tailored solutions to
emerging challenges in the years ahead.

Our business is driven by up-to-the-min-
ute technology managed by accomplished
professionals and led by a vibrant and re-
sourceful Board of Directors.

Business Innovation

Veritas Kapital Assurance: The Innova-
tive Whatsapp Platform to Purchase In-
surance Policies in 5 minutes

Veritas Kapital Assurance Plc (VKA),
one of Nigeria’s leading insurance compa-
nies, is set to make a major difference in
the way people buy insurance policies in

Nigeria by introducing an Interactive
WhatsApp Platform.

This WhatsApp channel is the fastest
and most secure way to buy an insur-
ance policy on the go. In a bid to fur-
ther the company’s mission of putting
insurance at the fingertips of everyday
Nigerians, Veritas Kapital Assurance is
determined to continuously innovate
to the benefit of customers. This Inter-
active WhatsApp Platform will change
the way that everyday Nigerians can
purchase

Pricing of the retail insurance prod-
ucts ranges from N1,750 to N25,000
and provides coverage of up N3 mil-
lion.

These insurance products are easy to
understand by everyday Nigerians and
can be purchased within 5 minutes.

Kenneth Egbaran
Managing Director/CEQ
VeritasKapital Assurance Plc
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‘eritas

KAPITAL ASSURANCE PLC

www.veritaskapital.com IEEEEEEEEE——

Weritas

KAPITAL ASSURANCE PLC

Agricultural -
Insurance E’i&

Aviation l/
Insurance

Engineering A
Insurance =l
Fire 1
Insurance :
General
Accident
Home
Insurance
Marine
Insurance
Motor
Insurance
0il & Gas
Insurance

Disaster strikes, VKA insurance works.
Be part of the "NO WORRIES” gang.

To get started visit: www.veritaskapital.com or call 07001000500

e Office:
Plot 497, Abogo Largema Street, OFf
Constitution Avenue, Central Business.
Tel: 07001000500

E-mail: info@veritaskapital.com

Corpors

Connect with us on: 0 @, e @ o

MAICOMSADV/CC/2020/4085 i and by Mational € ission. RIC-022
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Choose the alternative
that suits your need.

To learn more visit www.veritaskapital.com
. 07001000500 | B4 info@veritaskapital.com
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he Nigerian Content Development
and Monitoring Board (NCDMB)
was established in 2010 by the Ni-
gerian Oil and Gas Industry Con-
tent Development (NOGICD) Act. NCDMB
is vested with the mandate to make proce-
dures that will guide, monitor, coordinate
and implement the provisions of the NOG-
ICD Act signed into law on April 22, 2010.

Key functions of the Board include:

o To review, assess and approve Nigerian
Content plans developed by operators.

o To set guidelines and minimum content
levels for project related activities across the
oil and gas value chain.

o To engage in targeted capacity building
interventions that would deepen indigenous
capabilities- Human Capital Development,
Infrastructure & Facilities, Manufactured
Materials & Local Supplier Development.

o To grow and manage the Nigerian Con-
tent Development Fund.

o To establish, maintain and operate the
Joint Qualification System (NOGICJQS) in | ‘
conjunction with industry stakeholders. .,' o

o To monitor Nigerian Content |
Compliance by operators and
service providers. This
will be in terms of
cumulative spend-

-'Il .'I. I '|I .'.'F == ——'l

=

« To conduct studies,
research, investiga-

ing, employment tion, workshops
creation and  trainings
sources of local aimed at ad-
goods, service vancing the de-
and materials velopment of

utilized  on Nigerian Con-

projects and i
operations.

o To award
Certificate  of Brief History
Authorisation of NCDMB .
for projects that The foundation

for NCDMB was
laid in 2001 when for-
mer President Olusegun

complies with Ni-
gerian Content provi-
sions.

Engr. Slmbl Kesn[e Wabote
Executive Secretary, NCDMB

The Nigerian Content
Development and Monitoring

Obasanjo inaugurated the
Presidential ~Committee
on Local Content in the
Oil and Gas Industry. He
mandated the Nigerian
National Petroleum Cor-
poration (NNPC) to drive
the policy and set certain
targets.

In its efforts to imple-
ment the policy, the na-
tional oil company set
up the Nigerian Content
Division within its system
and issued some Nigerian
Content directives to in-
dustry stakeholders.

Since there was no force
of law behind the Nigerian
Content directives, opera-
tors of the industry found
it convenient to comply on
best endeavor basis.

This situation provided
the impetus for the Min-
istry of Petroleum Re-
sources, NNPC and oth-
er industry stakeholders
to work closely with the
National Assembly to develop the Nigerian
Oil and Gas Industry Content Development
(NOGICD) Bill.

During the succeeding administration of
late President Umaru Yar’Adua/Goodluck
Jonathan, the National Assembly passed the
NOGICD Bill.

President Goodluck Jonathan assented the
Bill into law on April 22 and this gave birth
to the NCDMB.

Dr. Ernest Nwapa, former staff of the Nige-
rian Content Division of NNPC served as the
pioneer Executive Secretary from April 2010
to May 1 2015.

He was succeeded by Arc Denzel Kente-
be. In September 2016, Engr. Simbi Kesiye

| 15
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sars

ES visit to Aker Solutions Subsea Learning Centre in Bayelsa State

Handing over of Completed NCDMB Headquarters

ES visit to Brentex Facility in Calabar

October 2021
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BUA

GROUP

Overview

BUA Cement was incorporated in 2008
and commenced operations in the same
year through its floating cement terminals,
‘BUA Cement 1, designed specifically for
bulk and bag cement unloading.

In 2009, BUA Group acquired the Cement
Company of Northern Nigeria, CCNN
(Sokoto Cement) and the Edo Cement
Company to boost and increase the metric
tonnes of annual cement production in the
country.

In 2018, BUA Obu Cement completed a
3million mtpa plant resulting in a combined
capacity at Okpella of 6million mtpa.

At the second quarters of 2015, BUA signed

QULAR AND ¢
DONATED by o

(BU A GROU P’*
TO IMIEGIELE COMY

Abdul Samad Rabiu
Chairman/CEO
BUA Group

a contract with FLSmidth for a 3 million
mtpa new production line in Edo Cement
to be sited at Obu, Edo state.

The $600 million Cement Plant in Okpel-
la, Edo State was opened in 2015 with a ca-
pacity of 3 million mtpa resulting in a 3.5

million mtpa combined installed capacity at
both Edo and Obu plants.

Asides from the initial costs, over $100
million was invested in gas turbines to pow-
er a 50-megawatt plant for 24-hour electric-
ity generation as well as the construction of




a 30km gas supply pipeline.

The world-class plant would give a
much-needed boost to Nigerias cement in-
dustry as well as enhance the development of
related sectors, including housing and con-
struction.

Same year, the CCNN commenced 1.5 mil-
lion mtpa plant expansion project to further
boost the capacity of cement in Nigeria.

In 2020, BUA Group consolidated its ce-
ment operations and listed BUA Cement Plc
on the Nigerian Stock Exchange with a total
combined installed capacity of 8million mtpa
and a market capitalization of N1.18trillon
(US$3.3bn), making it the second largest ce-
ment producer in the Nigerian market and the
largest cement producer in the North Western
region of the country.

Our History

BUA Cement was incorporated in 2008
and commenced operations in the same year
through its floating cement terminals, ‘BUA
Cement 1} designed specifically for bulk and
bag cement unloading.

- 2009

In 2009 BUA Group acquired the Cement
Company of Northern Nigeria, CCNN (Soko-
to Cement) and the Edo Cement Company to
boost and increase the metric tonnes of annual
cement production in the country.

- 2015

In the second quarter of 2015, BUA signed a
contract with FLSmidth for a 3 million mtpa
new production line in Edo Cement to be sited
at Obu, Edo state.

- 2017

In 2017, BUA Commissioned the Obu Ce-
ment (Line I) 3million mtpa facility in Obu,
Edo state.

- 2018

In 2018, BUA Obu Cement completed a 3mil-
lion mtpa plant resulting in a combined capac-
ity at Okpella of émillion mtpa

+ 2020

In 2020, BUA Group consolidated its ce-
ment operations and listed BUA Cement Plc
on the Nigerian Stock Exchange with a total
combined installed capacity of 8million mtpa

October 2021
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BUA Head Office Complex

and a market capitalisation of N1.18 trillion
(US$3.3bn), making it the second largest ce-

ment producer in the Nigerian market and the
largest cement producer in the North Western




region of the country.

Our Vision
To be a highly competitive market leader
in Nigeria

Our Mission

4 To produce and market high quality ce-
‘ : A ; . ment for national development
N Our Core Values
Respect-Innovation-Commitment-Ex-

cellence
v
2% | samad
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ASR AFRICA

AFRICA FUND FOR SOCIAL DEVELOPMENT & RENEWAL
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Company Profile

o Stamp duties Proclamation

High Commissioner of the then Northern
Protectorate, Sir Fredrick Lugard issued the
Stamp Duties proclamation and followed it
with the Native Revenue Proclamation in
1906.

- Native Revenue Ordinance re-issued

Following the amalgamation of Northern
and Southern Protectorates in 1914, the
colonial Government re-issued the Native
Revenue Ordinance.

» Federal Board of Inland Revenue

In 1943 the Nigerian Inland Revenue De-
partment was carved out of the Inland Rev-
enue Department of British West Africa and
renamed the Federal Board of Inland Reve-
nue under the Income Tax Ordinance No.39
of 1958.

* Body of Appeal Commissioners
Companies and Income Tax Act No.22
of 1961 established the Federal Board of
Inland Revenue, (FBIR). CITA 1961 also
established the Body of Appeal Commis-
sioners (BAC) as the first point of call in the
resolution of disputes between taxpayers
and the board concerning assessment and
payment of tax.

* Joint Tax Board

The Income Tax Management Act 1961
created the Joint Tax Board (JTB) and
charged it, primarily, to ensure uniformity
of standards and application of Personal In-
come Tax in Nigeria.

* Finance Act No.3 passed
In 1993, the Finance (Miscellaneous Tax-
ation provisions) Act No.3 of 1993 and De-

24 |

Muhammad Nami
Executive Chairman
Federal Inland Revenue Service

cree 104 of 1993 were passed. While Decree
3 reviewed the composition of the FBIR,
Decree 104, among other things, reviewed
the functions of the Joint Tax Board.

October 2021

« Diagnosing the Nigerian Tax System

Professor Dotun Phillip led a team of emi-
nent Nigerians to diagnose the Nigerian Tax
system. Their work was further reviewed by
the Working Group led by Mr. Seyi Bick-
ersth in 2003. The implementation of the
distilled essence of these group reports be-
gan in 2004.

» Federal Inland Revenue Service Act

In 2007, FIRS got financial and administra-
tive autonomy with the passage of the Fed-
eral Inland Revenue Service(establishment)
Act 2007.

FIRS has since witnessed organisational
restructuring, the enactment of a National
Tax Policy, improved funding, legislation,
stronger taxpayer education, dispute res-
olution mechanism, taxpayer registration
and the introduction of the Taxpayer Iden-
tification Number (TIN), human capacity
building, automation of key process, refund
mechanism, attention to Double Taxation
Agreements (DTA) and the automation of
the operations of the service.

The need to develop the non-oil tax as a
sustainable source of funding national de-
velopment also gained momentum. By 2016




Muhammad Nami, Executive Chairman of FIRS; Dr. Ahmad Lawan, Senate
President and Femi Gbajamiala, Speaker, House of Representative after the apove its 2017 collection. By October 2018
launch of FIRS adhesive stamp on June 30, 2020 in Abuja.

and in collaboration with other agencies like
CAC, CBN, OAGF and JTB had registered
814,000 new corporate taxpayers.

By mid-2018, it had, working in conjunc-
tion with State Internal Revenue Service,
(SIRSs) pushed the National Tax Roll, to
about 19 million.

Other Key Achievements from 2015 to
Date include:

(P

o Developed and deployed 6 e-solutions
to ease tax payment and make payment of
taxes, easy, convenient anytime, anywhere,
24/7. Taxpayers are also allowed to file at the
FIRS offices nearest to them;

« Extended automation of VAT-Auto col-
lect from Aviation to other key sectors like,
Qil and Gas, Banks and the Financial insti-
tutions, Telecommunication, Power and the

tourism sectors;

» Implemented a tax amnesty programme
that waived interest and penalty of default-
ing taxpayers which netted N68 billion;

Co-implemented the (Voluntary Assets
and Income Declaration Scheme, VAIDS,
co-initiated with the Federal Ministry of Fi-
nance and received over 5000 applications
under the Scheme. It resulted in voluntary
declaration of over N92 billion liabilities
with over N34.63 billion paid so far by com-
panies

Strengthened the tax audit function of
FIRS that led to the recovery of over N35.65
billion;

o Improved 22% on the collection of
2016(N3.3trillion) by collecting N4.03 tril-
lion in 2017 even with the crude oil price
hovering at an average of $50 per barrel. By
August 2018, FIRS has collected N1 trillion,

FIRS has collected N4. 3 trillion;

o Received several awards, including the
African Tax Administration Forum (ATAF)
adjudged FIRS online Stamp Duty portal as
the Best Innovation in Tax Administration
on the African continent in 2016;

o In 2016, the FIRS Chairman was named
as ATAF Chairman in 2016. He was re-elect-
ed ATAF Chairman in 2018;
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Muhammad Nami, Executive Chairman of FIRS and Babajide Sanwa-Olu, Executive Governor of Lagos State in contin-
uation of Nami’s sensitisation tour on the Finance Act 2019 in Lagos.

« In 2017, Fowler’s contributions to tax ad-
ministration and development, contributed
to his appointment by the United Nations as
a member of the International Committee
of Tax Experts. The Executive Chairman,
FIRS is the committee’s first Vice-Chairman.

Our Charter

What became the Federal Inland Revenue
Service (FIRS) was created in 1943, when it
was carved out of the erstwhile Inland Rev-
enue Department that covered what then
constituted Anglo-phone West Africa (in-
cluding Ghana, Gambia, Sierra Leone and
Nigeria) during the colonial era. In 1958,
the Board of Inland Revenue was estab-
lished under the Income Tax Ordinance of
1958.

After various reform programmes, the
Federal Inland Revenue Service (FIRS) as
the operational arm of Federal Board of In-
land Revenue (FBIR), transformed into its
current status (with autonomy and other
powers) through the enactment of the FIRS
(Establishment) Act 13 of 2007.

The commencement date of this Act was
16th April, 2007 and the Act is a compen-
dium of provisions to guide the effective
administration of taxation in Nigeria by the
FIRS. By virtue of its mandate as stated in
the Act, the FIRS is charged with the prima-
ry responsibility of assessing, collecting and
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accounting to the Government for various
Federal taxes specified in the First Schedule
of the Act.

In 2003, the Federal Government of Ni-
geria recognised that poor service delivery
in the public sector had become an urgent
national issue and undertook a series of
steps that lead to the entering into a Service
Compact (SERVICOM) with all Nigerians
in March 2004.

This was followed by the creation of the
SERVICOM office within the Presidency to
ensure the entrenchment of excellent ser-
vice delivery in the public sector in policy,
programmes and practice.

In line with the subsequent Presidential
Mandate, the FIRS created a unit in 2014
to institutionalise Service Delivery within
the Service. This unit has undergone vari-
ous transformations to meet the tempo of
ever-changing FIRS organisational reforms
and the needs of taxpaying public and stake-
holders.

In 2011 FIRS created a Taxpayer Service
Department (TPSD) for enhanced focus on
taxpayers as well as National Taxpayer Ad-
vocate position (in 2012) to ensure effective
high-level advocacy for taxpayers.

In a revenue authority operating within the
twin boundaries of fast-tracked economic
development and a national transformation
agenda, we have recognised that excellent
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service delivery is a critical aspect of our op-
erational success.

In our quest to deliver quality service
to taxpayers and operate an efficient and
transparent tax system that optimises tax
revenue collection for National Develop-
ment, as specified in our vision and mission
statements, this charter has been developed
for the benefit of our taxpayers and stake-
holders.

This Charter set out the services provided
by FIRS and the standards our esteemed ser-
vice takers (Taxpayers& other Stakeholders)
can hold us to and also provide the mode
and channels through which to lay service
delivery complaints and make suggestions
for continuous improvement.

Vision

“To deliver quality service to taxpayers,
in partnership with other stakeholders and
make taxation the pivot of national devel-
opment

Mission

“To operate an efficient and transparent tax
system that optimises tax revenue collection
and voluntary compliance”

Core Values
Professionalism-Integrity-Efficien-
cy-Ownership-Collective Responsibility
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Our Vision
« To be the clear leader in the polyure-
thane business in Nigeria.

Our Mission
« To add comfort to life.

Our Values
Passion-Integrity-Innovation-Perfor-
mance-Excellence.

Our Quality

The Mouka name is synonymous with
quality. Mouka was the first foam manufac-
turing company in Nigeria to offer a quality
warranty on our mattresses and other
polyurethane products.
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Our ability to maintain this consistency is
due to the combination of the latest technol-
ogy and the determination of our people to
add comfort to life everyday.

Our Reach

Our physical market reach is through a
network of distributors, sub-distributors and
Sleep Galleries. With production facilities in
Lagos, Benin and Kaduna, Mouka is Nigeria’s
foremost supplier of branded mattresses and
foam-based products for sleep solutions.

Our History
The foundation of our great company,
Mouka Limited was laid far back as 1959,

when the scion of the Faiz Moukarim family
started the Moukarim Metalwood factory

in Kano to manufacture furniture and iron
beds.

In a bid to actualise the vision to integrate
backwards as a supplier of raw materials to
the furniture and bedding industry, Mouka
Limited was established in Lagos in 1972 to
produce flexible foam products.

What Makes Mouka Perfect For You?

. Perfected Design

Every material we use in the design of our
mattresses is carefully sourced and selected
for its unique properties.

. Advanced Technology

Our innovative technology ensures that
every one of our mattresses is cool and com-
fortable for your use.

+ Top Quality

Everything we do at Mouka is done so you
get the very best with every mattress we
produce without compromising on quality
and choice.

* Superb Comfort

Because everyone is different, we have cre-
ated different mattress variants for different
body types, comfort levels and budgets.
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a INSURANCE PLC

NEM

History

NEM INSURANCE PLC started insurance
business in Nigeria in 1948 through the agency
of Edward Turner & Co. It became a Nigerian
branch of NEM General Insurance Association
Limited of London in 1965 and incorporated
in 1970 as a Nigerian company in compliance
with the Companies Decree of 1968. The com-
pany became quoted on the Nigerian Stock
Exchange in 1989 following the privatisation
by the Federal Government of Nigeria. The
company, which has contributed immensely
towards the growth of Insurance Industry in
Nigeria, was into Life and Non- Life business
but following the recapitalization exercise in
2007, the company merged with Vigilant In-
surance Company Ltd to transact all classes of
General Insurance.

The company has expanded its operations
into the West African Sub region, with the
successful registration and commencement of
business of its subsidiary, NEM Asset Manage-
ment was added to the Brand in March, 2016.
REGENCYNEM INSURANCE (GHANA)
LIMITED, an associate company was also add-
ed in September, 2016.

Our Philosophy

The Philosophy of the Company is centered
on its Shareholders vision of making it a model
of sound Insurance Practice for the Nation's
Insurance Industry and to participate actively
in the economic development of the country.

To achieve this noble vision, operations of the
company has been innovated and character-

ised by:

. Prompt/efficient services to the
public

. Prompt settlement of claims

. Marketing programme that will en-
able the public make an informed choice

. Innovative client relations pro-
gramme

. Development of new products to

meet the changing needs of the insuring pub-
lic.

Mission Statement

To build a customer satisfying Insurance in-
stitution that is passionate about adding value
to the interests of all stakeholders.

Vision Statement
To be the preferred choice of the insuring
public

Corporate Core Values
. Humility

YOU ARE
Welcome

. Integrity

. Discipline
. Empathy
. Excellence
. Courage

MR. TOPE SMART: The Profile

Tope Smart, a graduate and an award
winner from the University of Lagos also
holds a Master’s Degree in Business Ad-
ministration (MBA) from the University
of Nigeria, Nsukka.

He is an Associate member of both the
Chartered Insurance Institute of London
and the Chartered Insurance Institute of
Nigeria.

Tope, an astute professional, believes very
strongly in the entrenchment of insurance
in the mind of every Nigerian.

He is a Council member, Chartered
Insurance Institute of Nigeria, Council
member, West African Insurance Compa-
nies Association (Ghana), Council mem-
ber, Nigeria-Britain Association, Vice
President and now President, African
Insurance Organisation (AIO) and a past
Chairman of the Nigeria Insurers Associa-
tion (NIA) to mention but a few.

Tope sits on the board of several com-
panies amongst which are RegencyNem
Insurance (Ghana) Limited and NEM As-
set Management Limited. In 2014, he was
appointed by the Federal Government
as Co-Chairman of Insurance Industry
Transformation Committee.

He was also recently appointed as Chair-
man, Planning Committee of the Univer-
sity of Lagos Alumni Association's Golden
Jubilee Anniversary.

In recognition of his outstanding achieve-
ments, Tope has won several awards
amongst which are Distinguished Alum-
nus by the University of Lagos, University
of Lagos Alumni Association Golden Ju-
bilee Special Recognition Award amongst
others. He is also a two-time winner of the
Businessday Top 25 CEOs award.

Tope is an alumnus of Harvard Business
School.
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Tope Smart

Group Managing Director/CEO
NEM Insurance Plc

President, AlO




ZENITH

Vision

. To become the leading Nigerian,
technology-driven, global financial institu-
tion that provides distinctive range of finan-
cial services.

Mission

. To build the zenith brand into a
reputable international financial institution
recognized for innovation, superior perfor-
mance and creation of premium value for all
stakeholders.

Core Values
Integrity-Professionalism-Corporate Gov-
ernance-Loyalty-Excellent Service.

People, Technology, Service

Zenith Bank Plc was established in May
1990, and commenced operations in July
of the same year as a commercial bank. The
Bank became a public limited company on
June 17, 2004 and was listed on the Nigerian
Stock Exchange (NSE) on October 21, 2004
following a highly successful Initial Public
Oftering (IPO).

Zenith Bank Plc currently has a sharehold-
er base of about one million and is Nigeria’s
biggest bank by tier-1 capital. In 2013, the
Bank listed $850 million worth of its shares
at $6.80 each on the London Stock Ex-
change (LSE).

Headquartered in Lagos, Nigeria, Zenith
Bank Plc has over 500 branches and busi-
ness offices in prime commercial centres in
all states of the federation and the Federal
Capital Territory (FCT).

In March 2007, Zenith Bank was licensed
by the Financial Services Authority (FSA)
of the United Kingdom to establish Zenith

Ebenezer Onyeagwu
Group Managing Director/CEO
Zenith Bank Plc

Bank (UK) Limited as the United Kingdom
subsidiary of Zenith Bank Plc.

Zenith Bank also has subsidiaries in: Gha-
na, Zenith Bank (Ghana) Limited; Sierra
Leone, Zenith Bank (Sierra Leone) Limited;
Gambia, Zenith Bank (Gambia) Limited.
The bank also has representative office in
The People’s Republic of China. The Bank
plans to take the Zenith brand to other Af-
rican countries as well as the European and
Asian markets.

Zenith Bank Plc blazed the trail in digital
banking in Nigeria; scoring several firsts in
the deployment of Information and Com-
munication Technology (ICT) infrastruc-
ture to create innovative products that meet
the needs of its teeming customers.

The bank is verifiably a leader in the de-
ployment of various channels of banking
technology, and the Zenith brand has be-
come synonymous with the deployment of
state-of-the-art technologies in banking.
Driven by a culture of excellence and strict
adherence to global best practices, the Bank
has combined vision, skillful banking ex-
pertise, and cutting-edge technology to
create products and services that anticipate
and meet customers expectations; enable
businesses to thrive and grow wealth for
customers.

Zenith Bank Plc, founded by Jim Ovia in
1990, has since grown astronomically to
become one of the leading financial insti-
tutions in Africa. Zenith Bank Plc currently
ranks as the 6th biggest bank in the conti-
nent. The Bank grew its shareholder’s fund
of K20million in 1990 to X704.50billion as at
year end 2016.

Today, the Bank continues to thrive on the
strong values, brand equity, corporate cul-
ture of professionalism and service excel-
lence which are the foundations upon which
the bank was built.
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Corporate Profile

The National Identity Management Com-
mission (NIMC) established by the NIMC
Act No. 23 of 2007, the NIMC has the man-
date to establish, own, operate, maintain
and manage the National Identity Database
in Nigeria, register persons covered by
the Act, assign a Unique National Identi-
fication Number (NIN) and issue General
Multi-Purpose Cards (GMPC) to those
who are citizens of Nigeria as well as others
legally residing within the country.

The NIMC Act 2007 provides for the estab-
lishment of the NIMG, its functions, pow-
ers, establishment of the National Identity
Database, assignment and use of General
Multi-purpose cards, and the National Iden-
tification Number (NIN).

The Act also provides the Commission
with powers to make regulations connect-
ed with its functions. The NIMC Act 2007
provides the repeal of the law that created
the former Department of National Civic
Registration (DNCR) and the transfer of its
assets and liabilities to the NIMC.

. Establish the National Identity
Management Commission as the primary
legal, regulatory and institutional mech-
anism for implementing Government’s

Unigue Chip design, 2 deliberste securnity effort
50 Moms compliance : 150 78161, IS0 TB1E6-2,
50 TB16-3, 150 TE16-10 and 15D TB1E-12

12 applets including: =0, e P¥I, Mo-C {Msatch on Card),

EMV (Payment), KCAD (Travel)
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Engr. Aliyu A. Aziz
Director-General/CEQ
NIMC

reform initiative (in the identity sector) as
contained in the National Policy and NIMC
Act, Sections 1, 2, 5 and 6.

. Establish, operate and manage
the National Identity Management System
(NIMS): Carry out the enrolment of citizens
and legal residents as provided for in the

National Identity Management Commission
-providing assured identity

Act, Create and operate a National Identity
Database, Issue Unique National Identifica-
tion Numbers to qualified citizens and legal
residents

. Foster the orderly development of
an identity sector in Nigeria. Issue a Nation-
al Identity Smart Card to every registered
person 16 years and above, provide a secure
means to access the National Identity Da-
tabase so that an individual can irrefutably
assert his/her identity [Person Identification
Verification Services (PIVS) Infrastructure]

Core Values
Promptness-Transparency-Integrity-Pro-
fessionalism

Vision Statement

. It is our vision to provide sustain-
able world-class identity management solu-
tion to affirm identity, enhance governance
and service delivery in Nigeria.

Mission Statement

. To establish and regulate a reliable
and sustainable system of National Identity
Management that enables citizens and legal
residents affirm their identity in an environ-
ment of innovation and excellence.

FEDERAL REPUBLIC OF NIGERIA

National Identity Card
SURMAME

PROUD

FIRST NAME
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airtel

About Us

Airtel Networks Limited is a leading
telecommunications services provider with
headquarters in Lagos, the commercial
nerve-centre of Nigeria.

The telco ranks amongst the top three mo-
bile service providers in terms of subscribers
with a customer base of more than 50 million
as at December, 2019. The company's product
offerings include 2G, 3G and 4G wireless ser-
vices, mobile commerce, Home Broadband
and enterprise services.

Airtel Networks Limited is a subsidiary of
Airtel Africa Plc, a Pan-African telecom-
munications company with operations in 14
countries across Africa.

Airtel Africa is driven by the vision of pro-
viding affordable and innovative mobile ser-
vices to all and is supported in pursuing this
vision by its largest shareholder, Bharti Airtel.
Its product offerings include 2G, 3G and 4G
wireless voice and data services and mobile
commerce through ‘Airtel Money’. Airtel
Africa had over 110 million customers across
its operations at the end of March, 2020.

Airtel Networks Limited is intensely inter-
ested and committed to supporting laudable
causes through its Corporate Social Invest-
ment initiatives in Nigeria. Leveraging on its
award-winning Touching Lives programme,
Adopt-a-School initiative and Employee
Volunteer Scheme, it has invested both fi-
nancial and material resources to assist many
communities as well as uplift underprivileged
people across Nigeria. Its various CSR initia-
tives have directly and indirectly impacted
Nigerians in the various communities where
it operates.

KEY MILESTONES:

2001 - Awarded Digital Mobile License
(DML) for communication services in
Nigeria

C. Surendran
Managing Director/CEQ, Airtel Nigeria

2001 - Becomes first telecoms operator to
launch commercial GSM services on August
5

2003 — Wins Most Customer Sensitive Net-
work (Thisday Newspapers)

2003 - Wins Best Customer-Friendly Net-
work (Telecoms Awards)

2005 - Wins Best Customer Care Operator
(Telecoms Awards)

2005 - Wins GSM Company of the Year
(City People Magazine)

2006 — Wins Best Customer Care Operator
(Telecoms Awards)

2006 — Wins Best Customer Care Mobile
Company (IT & Telecoms Digest, 2006)

2007 — Wins the Brand of the Year and
Good Governance Awards (Thisday Awards)

2008 — Wins Best Customer Care Award
(Nigerian Communications Commission)

2009 - Wins the Best Customer Care Award
(Nigerian Information Technology and Tele-

coms Awards)
2010 - Launches service under the brand

name Airtel.

2011 - Becomes the first Telco to rollout
3.75G Network pan Nigeria

2011 - Launches award-winning CSR pro-
gramme, Adopt-a-School

2011 - Wins the Best Customer Care Oper-
ator (Telecoms Awards)
2011 - Wins the CSR Awards for Education-
al Development (Organised PR Practitioners)
2012 - Adjudged by the Chartered Institute
of Personnel Management as the Telco with
best HR practices

2012 - Becomes first Telco to complete 4G
LTE field trial

2012 - Becomes first Telco to launch the
revolutionary HD Voice Service

2013 - Wins triple awards for customer
service, brand innovation and company of
the year at the prestigious Nigerian Telecoms
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TOUCHING LIVES

Awards.

2013 - Adjudged best Telco Company by
CIPM for best HR practices in telecoms
sector

2014 - Launches Airtel Touching Lives,
revolutionary CSR programme to uplift the
less privilege

2014 - Adjudged by the prestigious SERA
Panel as Best CSR Company in Education
delivery

2015 - Bagged the Association of Telecom-
munications Company of Nigeria’s Merit
Award

2015 - Named Telecoms Brand of the Year
by the African Leadership Magazine

2016 - Named Most Friendly Customer
Operator by the Nigerian Telecoms Awards

2016 - Airtel Nigeria’s CEO, Segun Ogun-
sanya, named Telecoms CEO of the Year by
the Nigerian Telecoms Awards

2016 - Airtel Nigeria’s CEO, Segun Ogun-
sanya, named Telecoms CEO of the Year by
Marketing Edge Magazine

2016 - Airtel Nigeria was awarded the ‘Best
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Company in Reduction of Inequality’ (SDG platform that recognizes exceptional CSR
10) at the prestigious SERA Awards, a notable  interventions in Nigeria.




2017 — Awarded great place to work in
Jobberman

2017 - Airtel's TVC, Data is Life, bags three
awards at African Cristal Festival

2017 - Airtel gets award for selfless service,
joins LUTH for World Blood Donor Day

2017 - Airtel Adjudged Best Company in
Recruitment

2017 - CEO Named Best Telecoms CEO In
Africa

2017 - Airtel Nigeria bags LCCI Service
Excellence in Telecom Award

2017 - Airtel adjudged Most Outstanding
Customer-Centric Telecoms Brand by Mar-
keting Edge

2017 - Payment Innovation in Telecom
Award at INTERSWITCH Awards

2017 - Airtel Wins Award for Excellence in
CSR at Global Patriot Newspaper’s

Airtel: Best Company in Stakeholder Engagement: SERAS 2017

2017 - Telecom CEO of the Year Award

2017 - NTITA CSR Execellence Award

2017 - Best TV Commercial campaign
Award

2017 - Airtel adjudged best company in
stakeholder engagement at SERAS 2017

2017 - Airtel’s Lost TVC wins Gold at Epica
Awards

2017 - Airtel's TVC Lost wins best Com-
mercial at LATF Awards

2018 - Brand of the Year Award conferred
by Leadership Newspapers

2018 — Marketing Edge Awards for Most
Innovative CSR Campaign with Airtel
Touching Lives

2018 — Campaign of the Year by the Adver-
tisers Association of Nigeria (ADVAN) at the
2018 ADVAN Marketing Excellence Awards

2018 - Best Advertising Campaigns at 2018

African Cristal Awards

2018 - The Pitcher Advertiser of the Year
Award

2018 - HIV & AIDS Response for CSR ini-
tiative by Lagos State AIDS Control Agency
(LSACA)

2019 - Leadership Newspapers Brand of the
Year

2019 - Daily Independent Newspaper Brand
of the Year

2019 - SERA Awards CEO of the Year
Award

2019 - SERA Awards for Best Use of Story-
telling

2020 - Airtel wins silver & bronze awards
for Digital campaign of the year at the Pitcher
Awards for Chores, Stew & Conditioning.

2020 - Smarttalk campaign TVCs wins
Bronze & Silver at the Pitcher Awards

October 2021

| 35



AMCON

Who We Are

Asset Management Corporation of Nige-
ria (AMCON) was established on the 19th
July 2010, when the President of the Feder-
al Republic of Nigeria signed the AMCON
Act into Law.

AMCON was created to be a key stabiliz-
ing and re-vitalizing tool aimed at reviving
the financial system by efficiently resolving
the non-performing loan assets of the
banks in the Nigerian economy.

Our Mission

« To positively impact and improve the
economy of Nigeria by;

« Complementing the recapitalisation of
affected Nigerian banks;

« Providing an opportunity for banks to
sell off Non-Performing Loans (NPLs)

o Freeing up valuable resources and en-
abling banks focus on their core activities.

« To propel the lending ideology in banks
again.

Core Values
Professionalism-Loyalty-Integrity-Fair-
ness/Equity-Excellence

Our Vision
« To be a key stabilising and re-vitalising
tool in the Nigerian economy

Business Philosophy

o Acquire Eligible Bank Assets (EBAs)
from Eligible Financial Institutions (EFIs)
at a fair value and put these assets to eco-
nomic use in a profitable manner

o AMCON's acquisition will help Eligible
Financial Institutions (EFIs):

o Free up resources for more profitable
activities and;

o Improve capital position.

Achievements
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CorrporRaTiON Oy

o Loans purchased from various Eligible
Financial Institutions (EFIs)
AMCON has acquired the Eligible Bank

Asset Percentage of AMCON ~ Number of
Classification Portfolio Loans
Combination of 13% 103
Assels

Debentures 15% 295
Mortgage 20% 2,096
Others 6% 795
Shares 2% 4,105
Shares & 4% 20
Mortgage

Unsecured 22% 5123
Total 100% 12,537

Ahmed Kuru
Managing Director/CEO
AMCON

Assets (EBAs) or Non-performing Loans
(NPLs) of various Eligible Financial In-
stitutions (EFIs) in three different phases/
tranches. The top 5 EFIs represent 58.18%
of all purchased EBAs. The table below
summarizes the corporation's position by
institution:

Asset Classification

The table below represents AMCON's
Asset Classification of the underlying assets
used to secure loans bought from EFIs.

Sectorial Distribution of EBAs

CONSTRUCTION

Loan Distribution by Percentage of Portfolio

Berween N100M and N1B
16%

FINANCE AND
INSURANCE
%

General Commerce
19%

Between N1B and N10B
3%

Capital Market
15%
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Eligible Financial Institutions
Intercontinental Bank
Oceanic Bank
Union Bank
Main Street Bank
Keystone Bank
UBA

First Bank
Finbank
Enterprise Bank
FCMB

Skye Bank
Zenith Bank
Unity Bank

GTB

Diamond Bank
Ecobank

Fidelity Bank
Access Bank
Sterling Bank
Wema Bank

ETB

Stanbic IBTC

Total

Number of Loans
1,735
783

393

740

3,326

782
1,062
575
158
18

937

155
m
L

176
237
171
12

12,537

Percentage of AMCON Portfolios
14.62%
11.58%
11.43%
11.40%
9.15%
5.80%
5.21%
4.04%
3.59%
2.94%
2.62%
2.42%
2.28%
2.25%
213%
2.07%
1.75%
1.63%
1.22%
1.13%
0.59%
0.13%

100%
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Jobberman

Transforming HR
and Productivity

OO0,

In Nigeria.

Founded in 2009, Jobberman started as
a recruitment and job search platform but
has grown into an all-encompassing career
platform offering online career advice, per-
sonalised HR solutions for both individuals
and institutions as well as training services
for jobseekers.

Jobberman Nigeria forms part of the
investment portfolio of Ringier One Africa
Media.

In addition to our powerful mission of
connecting talent to opportunities, there are
lots of reasons to come partner with us in
achieving success in your career.

More than 2 million people each year
trust us to help them win at work, from
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professional Our
advancement Core Val-
and skills-build- ues: Per-
ing to finding formance,
ajob. Accountabil-
ity, Contin-

Our Mission: To be
the go-to company for
all your human resource
and recruitment needs.

uous Learning
and Excellence.

Rolake Rosiji
Chief Executive Officer
Jobberman Nigeria

Our Vision: To be Nigeria’s most user-cen-
tric and transparent career ecosystem,
where we connect the right candidates with
the right opportunities.

GET AJOB
ON THE GO

Easy Navigation, Quick Apply




NoxX

About Zinox

Founded by serial digital entrepreneur, Dr.
Leo Stan Ekeh (OON) in 2001 alongside a
team of ICT technocrats, the story of Zinox
is that of a spiritual mustard seed designed
to challenge capitalist structures of the 21st
century by promoting a knowledge economy
through digital democracy.

This is why Zinox in a short period has insti-
tutionalised high-end ICT Solutions that has
moved the Nigerian IT sector to the next level.

For the past 17 years, Zinox has helped peo-
ple both within and outside Nigeria achieve
their dreams and aspirations as well as deploy
their potential to create wealth and richer lives
for themselves and their societies by using
technology to proffer simple solutions to the
day-to-day challenges that they face at home,
school, work and even at play cost efficiently.

Zinox is the foremost company to go into the
uncharted terrain of Computer production
and ICT solutions in West Africa  and
has etched its name
into the world IT his-

tory books by notch-
ing a lot of firsts.

These include but
not limited to, the
first internationally
certified indigenous
computer brand in
West Africa, the first
computer brand in
the world to incor-
porate the Naira sign
(N) on its keyboard,
the first metropolitan
WIMAX  solution in
Nigeria, among a host
of others.

The first indigenous
internationally certified
Computer ~ Manufac-
turer in Nigeria, Zinox |
boasts the first and only 1
computerised  digital
assembly plant in West
Africa with a daily pro-
duction capacity of over
5,000 units installed in

Leo Stan Ekeh
Chairman, Zinox

Gbagada Industrial Estate, Lagos. Zinox is cur-
rently the only local OEM partner of Microsoft
and Intel Corporation in Nigeria.

In 2010, we delivered the single largest inte-
grated ICT project in Africa in partnership
with the Independent National Electoral Com-

mission (INEC 2010 Data capture).
Zinox employs directly
and indi-

rectly over 800 Nigerian staff, out of which 62
of them are certified systems engineers.

Apart from computer manufacturing, Zinox
Technologies Limited has built international
capacities to support her future expansion and
structured growth in varied digital solutions
area. Zinox is leader in the supply of ICT in-
frastructure solutions and also provides robust
adaptive and cost-effective end-to-end solu-
tion to international operators and enterprise
market users.

With a soaring growth in all per-
formance indices and a 21st Cen-
tury Management Team ably
supported by a highly skilled, pas-
sionate and dedicated workforce,
Zinox has consistently proven
that enhanced IT knowledge
and deployment of robust ICT
infrastructures are the key driv-
ers of the new economy.
Currently, Zinox boasts a
wide range of smart com-
puting devices ranging from
laptops, desktops, notebooks,
tablets, solar/hybrid iPower
Products and has recently
expanded into the consumer
electronics market and set
to roll out its brand of TV
sets, air-conditioners, refrig-
erators, etc. from their new
integrated multi-platform digital
assembly plant located in Lagos.
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The company was recently rated by Interna-
tional Data Corporation (IDC), USA as the
No 1 selling laptop brand amongst local and
international computer brands in Nigeria.

The Certifications/Partnerships that
Zinox has Achieved over the Years:

« Microsoft Certified OEM/Partner

« Zinox Institute of Technology in partner-
ship with Microsoft

« Intel Platinum Status: only OEM in West
Africa

« Biggest Intel Partner in Sub-Saharan Af-
rica

e 2019 Daar Award for Innovation and
Technology

« INFRACO license, making Zinox one of
the select few chosen to "Digitize" Nigeria.

¢ Microsoft Windows Hardware Quali-
ty Lab Certification (WHQL), the first in
sub-Saharan Africa

o Microsoft’s biggest OEM System Builder
Partner in West Africa

« First OEM in West Africa to attain the NIS
ISO QUALITY MANAGEMENT SYSTEMS
CERTICATION ISO-9001: 2000 which is
presently being renewed/upgraded

o TUV certification (TUV is a world leader
in product testing and certification)

o Other partnerships/OEM certifications
received include Oracle, Suprema, iDirect,
MainOne, Mercer, Cisco, Huawei, MTN,
Airtel, D-Link, Freeplay and SES New Skies,
among others.

The biometric digital revolution in Nigeria
can be attributed to - Zinox Technologies
Limited- which delivered the Independent
National Electoral Commission (INEC) Vot-
ers’ registration in 2006 when foreign con-
tractors could not deliver after months of
promises.

This contract which was worth $34 million
was delivered in record time and was ap-
plauded by government, Nigerians and mul-
tinational agencies like the EU.

As proof of Zinox’s cutting-edge ICT capa-
bilities, the company again delivered the big-
gest single ICT digital rollout in Africa with
INECin 2010 when he designed and deployed
the Direct Data Capture machines which has
helped capture and streamline Nigeria’s voter
database, reduce post-election litigations and
move the country closer to electronic voting.
This contract was worth over $170m and was
delivered within two months and acclaimed
as the largest single IT rollout in Africa.

Zinox has also helped other African coun-
tries revolutionize their electoral processes,
most notably Guinea-Bissau and The Gam-
bia, where the company was instrumental in
the deployment of the voter capture machines

Anticipate the future

www.zinoxtechnologies.com

as well as the technologies used in successive
elections and Wireless Cloud.

Zinox is also credited with the largest single
e-Library and wireless cloud rollout project
on the continent, which has seen over 1,500
universities and other tertiary institutions in
Nigeria equipped with high speed internet
and other digital infrastructure to comple-
ment these rollouts including solar installa-
tions to support erratic power supply systems
in Nigeria.

Today, Zinox has grown beyond hardware
manufacturing into a strong ICT solutions
company with certified capacities in areas
such as hybrid wireless connectivity, ad-
vanced biometrics, network operations/data
center, unified communications, system in-
tegration, digital logistics and fibre deploy-
ment/connectivity, among others.

Our Mission

o We are a highly skilled world-class ICT
Company dedicated to providing innova-
tive products and solutions through a well-
trained and motivated workforce.

Our Vision
o Istobe theleading and preferred source of
ICT products and solutions in Africa

Zinox is an indigenous IT powerhouse with
Global connections, the first internationally
certified branded computer OEM (Original
Equipment Manufacturer) in West Africa,
the first OEM in West Africa to receive the
WHQL (Windows Hardware Quality Labs)
certification, the first computer hardware
manufacturing and ICT integration company
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in Nigeria to receive the ISO 9001-2000 and
the first OEM in Africa to introduce the Naira
sign on an international keyboard.

We have been uncompromising in the deliv-
ery of high levels of products, solutions and
service through our 5-stage Quality Control
processes and guaranteed by our warranty
policy which is unrivaled in Sub-Saharan
Africa. Our products and solutions are ener-
gy-friendly and developed for the challenging
African environment with years of efficient
and effective performance.

At Zinox, we create business solutions that
utilise new technologies to streamline sys-
tems, efficiently align, integrate and maxi-
mise productivity. Our unequalled expertise
in the provision of solutions like structured
cabling, VSAT, wireless broadband and op-
tic fibre infrastructures, advanced biometric,
E- library, E-health, E-education and power
solutions put us heads and shoulder above
others.

We design and develop products with the se-
curity of the system and IT infrastructure in
mind. Our bias is in checking the security lev-
el and closing potential security gaps in exist-
ing system and infrastructure. Our partner-
ship with top international Cyber Security
companies is a further reassurance of our
commitment and competence in providing
a secure IT environment

Our Warranty Services is extensive f
from basic manufacturer programs to
highly complex solutions! It delivers ab-
solute peace of mind. You can extend the
life of your older technology and avoid un-
planned expenses. You are assured a last-
ing return on your equipment with fixed
cost support and reduced




Stanbic IBTC

About Us

Stanbic IBTC Pension Managers Limited
is a licensed Pension Fund Administrator
(PFA) set up with the primary objective of
delivering quality pension fund administra-
tion and management services to both pri-
vate and public sector employees covered
by the Pension Reform Act 2014.

Incorporated on 19 May 2004, Stanbic
IBTC Pension Managers Limited is a
subsidiary of Stanbic IBTC Holdings PLC
(a member of the Standard Bank Group)
and enjoys a rich heritage derived from the
Group’s extensive and proven track record
in money management and long-held
values of protection and enhancement of
customers’ wealth.

Stanbic IBTC Pension Managers Limit-
ed has an authorized and paid-up capital
of N1 billion, in line with the minimum
requirement of N1 billion. The company

Pension Managers

Olumide Oyetan
| Chief Executive
Stanbic IBTC Pension Managers

is a joint venture between Stanbic IBTC
Holdings PLC and Linkage Assurance PLC.
Stanbic IBTC Pension Managers Limit-

ed is 88.24% owned and managed by the
Stanbic IBTC Group. The combined net
worth of the company’s shareholders is over
N160 billion.

Stanbic IBTC Pension Managers Limited
is easily accessible at over 200 locations
nationwide.

Our Values
« Serving our customers
» Growing our people
« Delivering to our stakeholders
« Being proactive
» Working in teams
« Constantly raising the bar
o Respecting each other
« Upholding the highest levels of integrity

Reasons to Choose Stanbic IBTC Pen-
sion Managers

Safety-Track Record-Convenience-Ser-
vice-Transparency
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Who We Are

Unity Bank commenced operations in
January 2006 following the merger of nine
Banks with competences in investment,
corporate and retail banking.

Today, Unity Bank is one of Nigeria's
leading retail banks with 213 business
offices spread across the 36 States and
Federal Capital Territory. We are Nigeria's
8th largest bank by business locations.

The Bank offers wide-ranging financial
services to individuals, businesses and the
public sector of the nation’s economy.

As a further commitment to the growth
of the nation’s economy, Unity Bank
focuses in particular on SMEs and Agri-
businesses. We are driven by the vision to
be the retail bank of choice for all Nigeri-
ans and this is at the core of all that we do.

Welcome to a bank where succeeding
together is our objective.

Vision
« To be Nigeria’s retail bank of choice

Mission
« To create superior wealth for our
stakeholders

Our Values

o Teamwork

o All staff within the bank work together
to ensure our commitments to stakehold-
ers are delivered

« Passion

o We are driven by the desire to exceed
the qualitative and quantitative expecta-
tions of our customers

» Resourcefulness

« Our people are ingenious and imagi-
native in seeking solutions to issues

« Integrity

« Our people are forthright in all their
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Unity

Bank Plc

Oluwatomi Somefun
Managing Director/CEQ, Unity Bank Plc

dealings with internal and external cus-
tomers and partners

 Dependability

o The bank's stakeholders can always
count on its reliability and loyalty

o Excellence

o We seek to create and raise standards
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in our dealings, exceptionally surpassing
expectations

« Empathy

o Unity Bank holds itself to the enduring
principle of showing respect and compas-
sion to all
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ExchangeCommission

About Us

The Securities and Exchange Commission
(SEC), Nigeria is the apex regulatory institu-
tion of the Nigerian capital market supervised
by the Federal Ministry of Finance.

The Commission has evolved over time
having started with the establishment of the
Capital Issues Committee in 1962 by the gov-
ernment as an essential arm of the Central
Bank of Nigeria. This was purely an ad-hoc,
non-statutory committee, which later meta-
morphosed into SEC in 1979, following a
comprehensive review of the Nigerian finan-
cial system, with the promulgation of SEC
Decree No. 71 of 1979.

Successive reviews of this earlier enactment
led to the introduction of a new legislation,
the Investments and Securities Act (ISA) No
45 of 1999. The ISA No. 45 of 1999 was re-
pealed with the promulgation of the ISA No.
29 of 2007, which gives the Commission its
current power.

This legislation further enlarged the powers
of the Nigerian SEC, while saddling it with
the dual responsibilities of:

« Regulating the capital market with a view
to protecting investors; and

« Developing the capital market in order to
enhance its allocative efficiency, and pave the
way for a private sector led economy.

The Act also empowers the Commission
with a board of nine (9) members including
the Chairman, the Director General, three
Executive Commissioners, two Non-Execu-
tive Commissioners, Representatives of the
Federal Ministry of Finance and Central Bank
of Nigeria.

Our Mission:
« To Develop and Regulate a Capital Market

that is Dynamic, Fair, Transparent and Effi- ?

cient, to Contribute to the Nation’s Economic
Development

Our Vision:
o To be Africa’s Leading Capital Market Reg-
ulator

Our Values
Governance-Fairness-Integrity-Excel-
lence-Loyalty-Discipline

Lamido Yuguda
Director-General
SEC

| BusinessJournal oLl A



First Bank of

FirstBank Nigeria Limited

Since 1894

Dynamic Evolution

First Bank of Nigeria Limited (“FirstBank”),
established in 1894, is the premier Bank in West
Africa, Nigerias number one bank brand and
the leading financial services solutions provider
in Nigeria.

The Bank was founded by Sir Alfred Jones, a
shipping magnate from Liverpool, England.

With its head office originally in Liverpool, the
Bank commenced business on a modest scale
in Lagos, Nigeria under the name, Bank of Brit-
ish West Africa (BBWA).

In 1912, the Bank acquired its first competi-
tor, the Bank of Nigeria (previously called An-
glo-African Bank) which was established in
1899 by the Royal Niger Company. In 1957, the
Bank changed its name from Bank of British
West Africa (BBWA) to Bank of West Africa
(BWA).

In 1966, following its merger with Standard
Bank, UK, the Bank adopted the name Stan-
dard Bank of West Africa Limited and in 1969 it
was incorporated locally as the Standard Bank
of Nigeria Limited in line with the Companies
Decree of 1968.

Changes in the name of the Bank also oc-
curred in 1979 and 1991 to First Bank of Ni-
geria Limited and First Bank of Nigeria Plc, re-
spectively. In 2012, the Bank changed its name
again to FirstBank of Nigeria Limited as part
of a restructuring resulting in FBN Holdings
Plc, having detached its commercial business
from other businesses in the FirstBank Group,
in compliance with the new regulation by the
Central Bank of Nigeria (CBN).

FirstBank had 1.3 million shareholders global-
ly, was quoted on The Nigerian Stock Exchange
(NSE), where it was one of the most capitalised
companies and also had an unlisted Global
Depository Receipt (GDR) programme, all of

which were transferred to its Holding Compa-
ny, FBN Holdings, in December 2012.

Building on its solid foundation, the Bank
has consistently broken new ground in the do-
mestic financial sector for over a century and
two decades. FirstBank is present in the United
Kingdom and France through its subsidiary,
FBN Bank (UK) Limited with branches in Lon-
don and Paris; and in Beijing with its Represen-
tative Offices there. In October 2011, the Bank
acquired a new subsidiary, Banque Internation-
al de Credit (BIC), one of the leading banks in
the Democratic Republic of Congo. In Novem-
ber 2013, FirstBank acquired ICB in The Gam-
bia, Sierra Leone, Ghana and Guinea, and in
2014, the Bank acquired ICB in Senegal. These
were major landmarks in its plan for growing its
sub-Saharan African footprint and all the Afri-
can subsidiaries now bear the FBNBank brand.

As the global operating environment evolves,
FirstBank continues to keep pace, responding
to the dynamic needs of its customers, inves-
tors, regulators, host communities, employees
and other stakeholders. Through a balanced
approach to plan execution, FirstBank has con-
solidated its industry leadership by maintaining
transgenerational appeal. Thus, the Bank has
continuously boosted its customer base, which
cuts across all segments in terms of size, struc-
ture and sectors.

Leveraging experience spanning over a centu-
ry of dependable services, FirstBank has con-
tinued to build relationships and alliances with
key sectors of the economy that have served
as strategic building blocks for the well-being,
growth and development of the country. With
its huge asset base and expansive branch net-
work, as well as continuous reinvention, First-
Bank is Nigerias strongest banking franchise,
maintaining market leadership on all fronts in

the nation’s financial services industry.

* Growth Strategy and Expansive Reach

FirstBank is a well-diversified financial ser-
vices group and the largest private-sector fi-
nancial services provider in sub-Saharan Africa
(excluding South Africa).

The Bank maintains the leading position in
many of the markets in which it operates,
market-leading distribution capability and a
well-recognised brand with a large customer
base.

With over 750 business locations in Nigeria,
all on-line and real-time, the Bank has one
of the largest domestic sales networks in the
country.

As a market leader in the financial services
sector, FirstBank pioneered initiatives in in-
ternational money transfer and electronic
banking in the country, serving more than 14
million customer accounts.

FirstBank’s strategy has been focused on
restructuring the business to take advantage
of growth opportunities within the indus-
try, pursuing business line expansion across
strategic business units, continuously imple-
menting a systematic international expansion
plan, sequencing its growth initiatives across
defined metrics, as well as building synergies
and cross-selling across the FirstBank Group.

This strategy supports the Bank’s vision of
being the leading sub-Saharan African finan-
cial services group. Continued implementa-
tion of this strategy will produce long-term
profitable growth as well as build great fran-
chises and deliver value to all stakeholders.

The focus of the Bank in terms of interna-
tional expansion remains the financial ser-
vices markets in sub-Saharan Africa.



Dr. Adesola Kazeem Adeduntan

Managing Director/CEQ,
First Bank of Nigeria Limited




NDIC

| Nigeria Deposit Insurance Corporation

Protecting your bank deposits

Vision
« To be one of the best Deposit Insurers in
the World.

Mission

« To protect depositors and contribute to
the stability of the financial system through
effective supervision of insured institutions,
provision of financial/technical assistance
to eligible insured institutions, prompt pay-
ment of guaranteed sums and orderly reso-
lution of failed insured financial institutions.

o The NDIC -Nigeria Deposit Insurance
Corporation, is an independent agency of
the Federal Government of Nigeria. The pur-
pose of the deposit insurance system is to
protect depositors and guarantee the settle-
ment of insured funds when a deposit-tak-
ing financial institution can no longer repay
their deposits, thereby helping to maintain
financial system stability.

Core Values & Beliefs

« Integrity & Accountability: We are com-
mitted to doing what is right and just at all
times.

o Respect & Fairness: We treat others like
we would like to be treated.

o Discipline: We act with tact and discre-
tion, and always responsible.

o Professionalism: We strive to exceed tar-
gets and deliver excellence in all that we do.

o Teamwork: We strive to work in groups
and not in silos.

o Passion: We put passion into everything
we do; it helps to achieve more.

Our History

The history of Nigeria Deposit Insurance
Corporation (NDIC) has its origin in the
report of a committee set up in 1983 by the
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Bello Hassan
Managing Director/CEO
NDIC

Board of Central Bank of Nigeria (CBN), to
examine the operations of the banking sys-
tem in Nigeria.

The Committee in its Report recommended
the establishment of a Depositors Protection
Fund. Consequently, the Nigeria Depos-
it Insurance Corporation was established
through the promulgation of Decree No. 22
of 15th June 1988.

This was part of the economic reform
measures taken by the then government, to
strengthen the safety net for the banking sec-
tor following its liberalisation policy and the
introduction of the 1986 Structural Adjust-
ment Programme (SAP) in Nigeria.

The phenomenal increase in the number of

banks from 40 in 1986 to 120 in 1992 led to:

o Increased Competition amongst banks
leading to sharp practices

« People of questionable integrity becoming
bank owners and managers

o Inadequate Manpower

o The coming together of strange bedfellows
due to the licensing requirement that banks
maintain adequate geographical spread.

o All these led to serious breakdown in Cor-
porate Governance and Boardroom squab-
bles. The unpredictable policy environment,
downturn in the economy and political up-
heavals at the time, also exacerbated the diffi-
cult situation the Corporation found itself in.
The banking industry was therefore, already
in distress by the time the Corporation com-
menced operations in March 1989. NDIC
operated under a difficult terrain at the time
and was immediately saddled with the man-
agement of distress in the banking industry,
to avert the impending systemic crises and
its resultant consequences. Some of the mea-
sures undertaken by the Corporation at the
time, to manage distress in the interest of the
depositors and the System included:

o Moral suasion; continuous interaction
with bank managers/owners

« Imposition of Holding Actions on dis-
tressed banks to restrict operations and en-
courage self-restructuring - about 52 dis-
tressed banks had Holding Actions imposed
on them at that time.

o Rendering of Financial Assistance to
banks; In 1989 alone, NDIC in collaboration
with the CBN granted facilities to the tune of
X2.3 billion to ten banks with serious liquid-
ity problems

o Take-over of Management and Control of
24 distressed banks between 1991 and 1996.

. Acquisition and  restructuring
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of seven (7) distressed banks which were
handed over to new investors in 1999 and
2000

o Implementation of Failed Banks Decree
No. 18 of 1994. At the end of 1995, about
one out of every two banks in Nigeria was
distressed. The Decree was intended to assist
distressed banks recover their classified assets
and punish the malpractices that contributed
to the distress. As at June 1996, the Corpora-
tion had recovered about X3.3 billion.

Rationale for the Establishment of
Deposit Insurance Scheme in Nigeria

o The deposit insurance scheme was estab-
lished in Nigeria in 1989 with the promulga-
tion of an enabling legislation, Decree No. 22
0f 1988.

o There were at least five major reasons for
establishing a formal bank deposit insurance
scheme in Nigeria. The first was the lesson
of history connected with the experience of
prior bank failures in Nigeria. In the 1950s,
many small depositors suffered untold hard-
ship as twenty-one (21) out of the twenty-five
(25) indigenous banks operating in Nigeria
closed doors.

« The establishment of the Corporation was

also informed by the approach which some
other countries adopted to ensure bank-
ing stability. For example, Czechoslovakia
which was the first country to establish a na-
tion-wide deposit scheme in 1924, used the
scheme to revitalize the country’s banking
system after ravages of the First World War.
In addition, the scheme served to encourage
saving, by increasing the safety of deposits
and ensuring the best possible development
of banking practice in that country. Simi-
larly, the United States of America (USA)
established the Federal Deposit Insurance
Corporation (FDIC) in 1933 in response to a
banking collapse and panic.

o Also, the Structural Adjustment Pro-
gramme (SAP) embarked upon by govern-
ment in 1986 was aimed at deregulating the
economy in the direction of market-deter-
mined pricing. It was envisaged that since
deregulation would involve the liberalisation
of the bank licensing process, there would
be a substantial increase in the number of li-
censed banks to be supervised by the CBN.
The establishment of an explicit deposit in-
surance scheme with supervisory powers
over insured institutions was expected to

complement the supervisory efforts of the
CBN. Indeed, since the establishment of the
Corporation in 1989, it has been possible for
both institutions (CBN and NDIC) to carry
out routine and special examinations of li-
censed banks more frequently than before,
despite the increase in the number of banks.
The banks are now examined more frequent-
ly prior to the establishment of the Corpora-
tion.

« Finally, prior to the establishment of the
Corporation, government had been unwill-
ing to let any bank fail, no matter a bank’s
financial condition and/or quality of man-
agement. Government feared the potential
adverse effects on confidence in the bank-
ing system and in the economy following
a bank failure. Consequently, government
deliberately propped up a number of inefhi-
cient banks over the years, especially those
banks in which state governments were the
majority shareholders. Thus, government es-
tablished the Corporation to administer the
deposit protection scheme on its behalf and
to serve as a vehicle for implementing fail-
ure resolution options for badly managed
insolvent banks




ININGX

Corporate Overview

Nigerian Exchange Group (NGX Group) Plc
is a leading integrated market infrastructure in
Africa. We service the largest economy in Afri-
ca and are strengthening the competitiveness of
African economies to achieve global prosperity.

As a key player in the continents financial
markets, we take an active role in shaping the
future of the markets through our investment in
business innovation and technology.

NGX Group provides a wide range of services
including listing and trading securities, licens-
ing, market data solutions, ancillary technolo-
gy, regulation, real estate, and more through its
wholly-owned subsidiaries - NGX Exchange,
NGX REGCO, and NGX RELCO.

The Group is also invested in the financial
infrastructure space with investments in NG
Clearing Limited, Central Securities and Clear-
ing Systems (CSCS), OTC platforms and three
fintech companies.

Nigerian Exchange Group is committed to the
highest international standards. To support this
commitment, NGX Group belongs to a num-
ber of international and regional organisations
that promote the development and integration
of global best practices.

NGX Group continues to evolve in order to
meet the needs of its valued customers and to
achieve the highest level of competitiveness.

Our Vision
« To be Africas preferred exchange hub

Our Mission

 To provide investors and businesses a reli-
able, efficient and an adaptable exchange hub in
Affrica, to save and to access capital.

Our Core Values

Our core values are the defining principles by
which we operate as individuals and as a Com-
pany. They define who we are, how we work,
what we believe in and what we stand for. Our
values are at the heart of everything we do, and
they are: AIF — Ambitious, Inclusive and Fair

Our History
The Nigerian Exchange Group (NGX Group)
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formerly known as the Nigerian Stock Ex-
change, dates its history back to 15 Septem-
ber 1960 when the Lagos Stock Exchange was
founded. There were seven subscribers to the
NGX Groups Memorandum of Association:
R.S.V. Scott, representing C.T. Bowring and
Co. Nigeria Ltd.; Chief Theophilus Adebayo
Dobherty; John Holt Ltd; Investment Company
of Nig. Ltd.(ICON); Sir Odumegwu Ojukwu;
Chief Akintola Williams; and Alhaji Shehu Bu-
kar.

On August 25 1961, operations began official-
ly with 19 securities listed for trading. However,
informal operations had commenced earlier in
June 1961 and were initially conducted inside
the Central Bank building with four firms as
market dealers: Inlaks, John Holt, C.T. Bowring,
and ICON (Investment Company of Nigeria).

In December 1977, the name was changed to
The Nigerian Stock Exchange, with branches
established in some of the major commercial
cities of the country. By 1984, the All Share
Index was launched, which went on to hit the
1,000 mark in 1992, and 10,000 points by year
2000.

2011 ushered in an era of digital transforma-
tion dubbed the X-Era, leading to the launch
of the historic and robust technology platform,
X-GEN in 2013. This enhanced direct market
access and brought about the advent of mobile
trading technologies.

In 2021 the Nigerian Stock Exchange was fully
demutualised changing from a member-owned
not-for-profit entity into a shareholder-owned,
profit-making entity. This gave rise to a new
structure — Nigerian Exchange Group Plc

(NGX Group) with subsidiaries — Nigerian Ex-
change Limited (NGX Exchange), NGX Regu-
lation Limited (NGX REGCO), and NGX Real
Estate Limited (NGX RELCO).

ININGX

=xchange

Growth Board

Providing access to finance
for fast-growing companies
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Abbey

Mortgage Bank

Our History

ABBEY was incorporated on August 26,
1991 and licensed to carry on business as
a primary mortgage institution (PMI) by
the Central Bank of Nigeria on January
11, 1992. Full commercial operations com-
menced on March 11, 1992.

ABBEY commenced with an initial autho-
rised share capital of N5 million. Our share
capital is currently N2.1 billion, whilst our
equity has grown over the years through
capital injection, bonus issue, and profitable
trading to more than N6 billion. Total assets
are in excess of N12 billion as at December
2015. At present, we are one of the most cap-
italised mortgage banks in Nigeria.

ABBEY currently employs over 200 staff.
We have ten (10) branches covering three
regions of the country including 3 branches
in the FCT, and 6 in the Lagos axis.

Abbey was the first mortgage bank in Ni-
geria to:

« Have foreign equity investment through
Africinvest Capital Partners, Tunisia.

o Be rated by an independent Rating
Agency in Nigeria

« To be IFRS compliant

Our Professional affiliation/membership
include:

« Mortgage Banking Association of Nige-
ria (MBAN).

o African Union of Housing Finance
(AUHE).

Abbey is one of the seven national Prima-
ry Mortgage Banks (PMB) licensed by the
Central Bank of Nigeria and Federal Mort-
gage Bank of Nigeria (FMBN).

The recent recapitalisation exercise saw the
down size from 105 mortgage banks to only
34 now surviving. We not only emerged

Madu Hamman
Managing Director/CEO
Abbey Mortgage Bank Plc

successfully capitalised but one of the few
that also met our National obligation as well
as amongst the public liability companies.

Abbey Mortgage Bank Plc focuses on
providing economical housing units for
interested home seekers/developers/coop-
eratives who desire a well-structured mort-
gage offer. Further to this, we also keep our
customers abreast with financial activities as
well as provide high quality customer ser-
vice.

The Abbey Mortgage Bank Plc housing
and mortgage products are available to all
Nigerians resident in the country. If you
need help finding a property to buy, we can
provide advice and assistance in helping in
you make the right choice.

Abbey Mortgage Bank Plc is a Primary
Mortgage Bank which operates under the
supervision of the Central Bank of Nigeria.
Our business is providing banking services
in personal savings and investments, cash
management, specialised banking, depos-
it and funds management, children and
school account services, real estate and
mortgage services, amongst others.

We are also an accredited Primary Mort-
gage Bank (PMB) for the National Housing
Fund (NHF) and a subscriber to the recent-
ly created Nigerian Mortgage Refinance
Company Plc (NMRC).

Our services include the following:

o Retail banking (corporate and individ-
ual)

« Wholesale banking (corporate and indi-
vidual)

» Mortgage banking

o Lending and Mortgages (Retail and
wholesale)

o Electronic banking

Our Role in the Mortgage Sector

Our role in Nigeria’s mortgage sector is to
continuously find ways of:

 Reducing barriers to home ownership;

« Lowering initial and total cost of home
ownership;

« Giving everyone the opportunity to own
a home irrespective of income status, race,
sex, ethig, etc...

Our Business

o Our Business is to provide one of the ba-
sic needs of man — Shelter - the dream of
every Nigerian.

o At Abbey Mortgage Bank Plc, we are
passionately involved in making this dream
a reality. Hence our payoff

» We are engaged in the provision of mort-
gage and banking services to corporate and
individual customers.

o We have access to the fund from the
Nigerian Mortgage Refinancing Company
(NMRC) for lending to our customers.

o We are an accredited primary mortgage
bank (PMB) for the National Housing Fund
(NHF) on-lending facilities

Services

ABBEY is engaged in loans, mortgages and
banking services to corporate and individu-
al customers. Specifically, ABBEY provides
services such as:

« Conventional savings, current and other
retail banking services;

o Deposit and funds management

o Personal loans

o Real estate and mortgage services

o Children and school account services

o Syndicated project development and fi-
nancing

o Collaborative business ventures that
bring convenience to our stakeholders

ABBEY is an accredited primary mort-
gage bank (PMB) for the National Housing
Funding (NHF) on-lending facilities.
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Consolidated Hallmark Insurance Plc.

We are what we have...

Why Consolidated Hallmark

Following a merger in 2007, Consolidated
Hallmark Insurance Plc emerged as one of
the top ten General Business and Special
Risk Insurance underwriters in Nigeria.

In the last twelve years, the company has
played a leadership role in the underwriting
of key transactions in Aviation, Oil & Gas,
Marine Cargo and Hull Business as well as in
Motor insurance business.

We have built a reputation on Professional-
ism, Integrity and Excellent Service Delivery.
Leveraging on the capabilities and unique
skills of the entire group, we provide premi-
um risk management solutions to our clients.

Our commitment to serving you better has
seen us make key investments in our People,
Technology and Processes. We are the second
insurance company in Nigeria to obtain the
prestigious ISO 9001:2015 (Quality Manage-

ment Systems Certification).

Vision
To be the first-choice provider of Insurance
and other financial services in Nigeria.

Mission
To preserve wealth, reduce anxiety and
create value.

Core Values

o Professionalism

« Relationship

« Customer Focused
« Excellence

Growth

2020

. Our passion for growth has seen
us grow our assets by over 200 percent from

If

N4.65 billion in 2007 to N14.3 billion as at
2020 financial year.

ISO 9001: 2015

2017

. Awarded in recognition of our
commitment to excellence and keeping up
with international standard for service deliv-
ery

Essay Competition

Since 2011

. Expanding the insurance knowl-
edge at tertiary institutions-this competition
has seen us employ four graduates

Professionalism

We do what we do so well, our customers
bring their friends and we are committed to
serving you.




The Guardian Book Launch: The
Story of a Nigerian Newspaper

Welcome Remarks By Aaron Ukodie, Co-Author of The Making
of A Nigerian Flagship: A Story of The Guardian.

he process of writing the book that is

I about to be unveiled started sometime

in September 2019. That was when Mr.

Ogunseitan and I decided to document the

story of The Guardian and our recollections of
our time at The Guardian.

The Guardian newsroom was an interesting
place to work as a journalist, between 1983 and
1993, the time frame which the book covered.

Those of us who were there at the time as
reporters, were very competitive in generat-
ing stories; what mattered to us then were ex-
clusive stories and we jostled for whose story
would make the lead copy. Rutam House was
a bubbly place.

Our jostle for exclusive stories to hit The
Guardian front page was vivacious. It was the
only passion that stirred us. We enjoyed work-
ing there, even though that period recorded
some sad occurrences. The friendships and
camaraderie were such that some of the men
left the place with valuable gifts, jewels of ines-
timable values.

The times we enjoyed at The Guardian
couldn’t have been possible without the fore-
sight and the entrepreneurial disposition of
our founding publisher, Mr. Alex Uruemu.
Ibru, a man of noble character and calm dis-
position. Itis in recognition of his sterling con-
tribution to robust and unmatched journalism
and commentary that we honour him today.
His traditional white buba and sokoto and sig-
nature reticence were known to all.

Interviewing about 16 of our bosses and some
of our colleagues to gather materials for this
book was not easy, but the strategy of pulling
almost all the key figures of that era into a dig-
ital platform made it possible for us to gather
more materials, authenticate facts and narra-
tions. It helped us to get our seniors and col-
leagues at The Guardian to buy into the project
and support us. The result of their support is
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THE MAKING OF THE NIGERIAN

FLAGSHIP

The Story Of llw

Guardian

Professor Yemi Osinbajo, Vice President, Federal Republic of Nigeria

speaking at the book launch

Mr. Aaron Ukodie, co-author deliv-
ering a speech at the book launch
the inclusion of the personal reflections and
recollections of 40 of them of our days during
the time in the book, a section of the book that
you would enjoy reading.

My colleague, Seun during the vote of thanks
would surely express our appreciations to

October 2021

those who helped us immensely to make this
book possible. But I want to quickly mention
up front some of those who made this task easy
for us, should memory and time fail Seun to do
justice to his task. You would read in the book
how wonderful Mr. Lade Bonuola and Kusa
are in their chosen profession of journalism.
They were our beacon in the newsroom. We
cannot pay them for their assistance in help-
ing us get materials for this book. Professor
Onwuchekwa Jemie and Dr. Yemi Ogunbiyi
were ever supportive. So were, Dr Patrick Cole,
Professor Jide Oluwajeyitan, Kingsley Osado-
lor, Sully Abu, Ted Iwere and Emeka Izeze. I re-
member one certain day, in the course of writ-
ing, I opened my mail box, what I saw was very
valuable material from Lanre Idowu. It helped
us fill an important gap in our narration. In-
fact, all the 256 members of When The Flag-
ship Led Whatsapp platform were marvelous.
We couldn’t have succeeded without them.

Mr. Vice President Sir, we are greatly hon-
oured that you would find time to be here with
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us, knowing the many challenges of our time
and how they occupy your attention daily. The
day I came to see your Special Assistant, Me-
dia, Pastor Laolu Akande, in Abuja to give him
a letter inviting you to this event I was only

Grop photgraph at the book launch

testing the biblical injunction that says: seek
you shall find, knock and it shall be opened
unto you, ask and you shall receive. Now I
know, even more so, that it works.

Welcome Sir. It is also not easy for governors

to leave their stations at this moment in our
nations history when they daily are handling
or thinking of how to handle the security chal-
lenges in their various states. We welcome the
governors and their representatives to this oc-
casioned. Seun and I are greatly honoured by
your presence.

This is a welcome remark. So, all the digni-
taries and the invited guests who have found
time to honour this event, we welcome you and
hope that when you buy the book, you would
not be disappointed reading its content.

May I please remind you that 20 percent of
net income from proceeds of this book would
be given to The Flagship Trust Foundation, the
creation of the members of The Flagship Plat-
form, which Senator Ayogu Eze would speak
about when he is given an opportunity to make
aremark.

God bless you and enrich your pockets from
which you would bless the book abundantly
this day with your substance, which we believe
is valuable in many ways.

REMARKS BY HIS EXCELLENCY PROF. YEMI OSINBAJO,
VICE PRESIDENT OF THE FEDERAL REPUBLIC OF NIGERIA,
AT THE PUBLIC PRESENTATION OF THE BOOK

It is a delight to be part of this unveiling of

a chapter of our history - a story that has

not been told in full until now. The story of
The Guardian Newspaper is significant, for

the redefinition it meant for print media in
Nigeria, and for its uniqueness in bringing
public intellectuals and academics into
journalism and breeding a generation of
talented journalists.

However, to grasp the significance of The
Guardian, it is important to situate its od-
yssey within the larger Nigerian story and
particularly in the context of the evolution
of the fourth estate in our country.

The Nigerian press has deep roots going
back almost 150 years. Indeed, the Nigeri-

an press came into existence before Nigeria

itself and was instrumental to the birthing
of this nation. It is no surprise that several
luminaries of the anti-colonial and nation-
alist movements were also leading figures
in the press: Nnamdi Azikiwe, Ernest Ikoli,
Anthony Enahoro, Herbert Macaulay - all
venerable figures in our pantheon of na-
tionalist icons, first established themselves

as journalists of repute in what was then
emerging as the most vibrant and dynamic
press in Africa.

Given its origins as the fulcrum of the
nationalist struggle, it is not surprising that
the relational dynamic between the Nigeri-
an press and the Nigerian state was largely
adversarial in the years after we gained
our independence from the British. This
dynamic was accentuated by the succession
of military dictatorships that seized power
following the collapse of the First Republic
in 1966.

Since military rule is characterized
chiefly by the abbreviation of civil liberties,
the shrinking of civic spaces, and the
imposition of constraints on freedom of
expression, it was only logical for the press
to find itself on the opposite side of a con-
frontation with the military regimes of that
era. The peak of the tensions between the
press and the military in the 1970s was the
nationalization of the Daily Times.

It was in this illiberal and censorial
climate that The Guardian was born.

Right from its first edition which came
out on February 27, 1983, The Guardian
carved a niche for itself with a distinctive
and sophisticated editorial style, linguistic
elegance, good prose, and high-quality
print standards.

Its mode of engagement was even-tem-
pered, demonstrated in the deliberate
moderation and thoughtfulness in its
headlines and captions. Most of us will
remember the news stories of the alleged
death of the great Zik in 1989. Many news-
papers ran screaming headlines “Zik is
dead,” “the great Owelle of Onitsha passes
on,” “Nigeria first President dies.” Some
even reported the formation of a national
burial committee, we all reached for The
Guardian, whose headlines in typical
“Guardianese” were simply, quote “Zik
dead, alive, jubilation in Nsukka.”

Chude Pride a young journalist then had
taken the trouble of investigating the story,
with a visit to Chief Adeniran Ogunsanya,
alongtime friend and confidant of Zik,
who said he had just spoken to Zik.
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SMESs: How Insurance Adoption Will
Protect, Ensure Sustainable Growth

The Small and Medium Enterprises (SMEs) represent the engine room of economies and key driv-
ers of sustainable economic growth in terms of value creation and jobs worldwide, especially in

developing countries.

Unfortunately, their fatality rate is exceedingly high in the midst of various challenges like access to
funding, negative operating environment and market risk factors.
In this report, Prince Cookey explores the impaortance of insurance adoption by SMEs to ameliorate

their risk factors and empower them to achieve sustainable business growth unhindered by market

and policy forces.

According to a recent Nigeria SME survey by
Pricewaterhouse Coopers (PwC), “the SME
sector is the backbone of major developed
economies, as well as important contributors
to employment, economic and export growth.
In South Africa, SMEs account for 91 percent
of businesses, 60 percent of employment and
contribute 52 percent of total GDP. In Nigeria,
SMEs contribute 48 percent of national GDP,
accounts for 96 percent of businesses and 84
percent of employment. Despite the significant
contribution of SMEs to the Nigerian economy,
challenges still persist that hinder the growth
and development of the sector”

Similarly, the Nigeria Bureau of Statistics
(NBS) states that the 17.4 million SMEs operat-
ing in Nigeria accounts for 50 percent of indus-
trial jobs and 90 percent of the manufacturing
sector.

The World Bank estimates that ‘600 million
jobs will be needed by 2030 to absorb the grow-
ing global workforce, which makes SME devel-
opment a high priority for many governments
around the world’

Why SMEs Fail

A study by the Lagos Business School (LBS)
states that a large number of SMEs fail to
achieve maturity as five to 10 dies within the
first 12 months of existence, with only two sur-
viving beyond 10 years.

“These failures and eventual collapse are
known to be caused by internal and external
factors among which are poor management
skills, lack of finance, poor preparation, poor
knowledge of the sector and its value chain,
etc. Others include poor accounting and
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Mr. 0. S. Thomas

Commissioner for Insurance/CEO

NAICOM
book-keeping, lack of production manuals,
minimal or no quality control, and raw mate-
rials sourcing which are responsibilities of the
owner. Another often neglected cause of SME
failures is staff challenges”

. The Funding Gap

The International Finance Corporation (IFC)
estimates that 65 million firms, or 40 percent of
formal Micro, Small and Medium Enterprises
(MSMESs) in developing countries, have an un-
met financing need of $5.2 trillion every year,
which is equivalent to 1.4 times the current level

of the global MSME lending. East Asia and Pa-
cific accounts for the largest share (46%) of the
total global finance gap and is followed by Latin
America and the Caribbean (23%) and Europe
and Central Asia (15%).

The gap volume varies considerably region to
region. Latin America and the Caribbean and
the Middle East and North Africa regions, in
particular, have the highest proportion of the fi-
nance gap compared to potential demand, mea-
sured at 87 percent and 88 percent respectively.

In Nigeria, as of May 2019, the Development
Bank of Nigeria (DBN) lending to MSMEs rose
to US$243.7 million, reaching nearly 50,000
end-borrowers, of which 70 percent were wom-
en, through seven banks and 10 micro-finance
banks.

The Imperative of Insurance for SMEs

Given the importance of SMEs in the econom-
ic value chain, the National Insurance Commis-
sion (NAICOM) in Nigeria made a decision to
sensitise and educate operators in that segment
of the economy on the need for insurance adop-
tion to protect their businesses from business
and environmental risks.

Mr. Olorundare Sunday Thomas, the Com-
missioner for Insurance/CEO of NAICOM said
at the Lagos sensitisation workshop that the
Nigerian government has initiated intervention
policies to empower Micro, Small and Medium
Enterprises (MSME:s) to sprout and flourish but
lamented that with little or no insurance content
to deal with associated risks, ensure sustainabil-
ity and protect them against failure, such poli-
cies might not achieve the desired result.

Thomas said: “The concern is that whatev-
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er gain or progress made in this sector can
be halted abruptly in the face of a natural or
man-made disaster which can often prove
daunting to surmount without any support. In
particular, when MSMEs are affected by any
mishap, the disruption produces not only di-
rect business losses, but also indirect losses and
economic ripple effects. The range of impact
include job losses, debt overhang, and a relapse
of households into extreme poverty.

While the risks that expose MSME:s to this
type of vulnerability may not be within the
scope of human control, what is within human
reach is a deliberate risk management plan
through insurance. It gives you confidence to
venture

Insurance is that product you buy when you
think you do not need it because it may be too
late to buy it when the need for it arises. Not-
withstanding the importance of Insurance to
lives and property, adoption and penetration
have been low in Nigeria owing largely to a lot
of challenges principal of which may be the in-
adequate product offerings that meet the needs
of the consumers including the MSMEs.”

To address the situation, the NAICOM CEO
listed micro-insurance and Takaful as two in-

W Micro 0-9 employees

m Small10-49 employees

Medium 50-250 employees
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surance offerings that
are carefully designed
for affordability and
inclusiveness to bring
insurance within the
reach of one of the
nation’s most valued
contributors to the
economy-the ~ MS-
MEs. He was em-
phatic that the two
insurance  products
will support the SME
sector for speedy re-
7. covery when unfore-
A seen situations occur.
“The level of wvul-
nerability of MSMEs
to extinction by likely disasters — both natural
and man-made is very high; we all witnessed
the destruction of life and property during the
#EndSars protest which may have killed some
MSMEs and driven some persons further
down the poverty line. The good thing which
is our message today is that insurance will pro-
vide you the shock-absorber to withstand any
of these unforeseen calamities when they do
occur and help your reinstatement in business.”
He assured further: “The MSMEs sector is
too important to be neglected as it is key to
economic development of the nation and thus,
must be guided and protected against failure.
The encouraging responses validate that the
products meet a critical need also that the ap-
petite for players in the MSMEs sector to suc-
ceed sustainably is high. We believe that the
conversations today, will provide insights for
us to learn from, to adequately protect the MS-
ME:s as policyholders, ensure a safe and sound
insurance sector, as well as encourage innova-
tion and product development that meet the
specific needs of MSMEs?”
In an article Tmportance of SME Insurance

§ XX
BILLION

$ XX
BILLION

for Entrepreneurs in Entrepreneur India,
Vivek Chaturvedi, the CMO at Digit Insurance
said: ‘With the number of small businesses
snowballing, the need for business insurance
has also increased. While SME is believed to
be an important aspect of the economic de-
velopment of the nation, SME insurance is still
under-penetrated’

Benefits of SME Insurance

Chaturvedi listed the benefits of SME insur-
ance thus:

o The Peace of Mind: One of the biggest
boons of an insurance cover is the peace of
mind it gives the business owner. One cannot
predict the future, and one must always be pre-
pared for any uncertainty that may occur. It is
the insurance that provides the business owner
with the hope that the business will stay afloat
even when things go South.

« Mitigation of Risk: Insurance helps the
business owner mitigate the risk when he starts
new ventures. Starting a new business is never
easy, and the financial burden can be tremen-
dous. Insurance companies understand this
and mitigate the financial risk carried by the
business owner.

 Shock Absorption: Insurance companies
help absorb losses. Though the extent of ab-
sorption differs from policy to policy, one can
claim a certain amount. The absorption of loss
that may have incurred is one of the essen-
tial benefits of insurance.

o Credibility: Having insurance increases
the credibility of the business. The credibil-
ity helps the business owner avail of loans
more quickly and helps in times of valuation
of the company.

The NAICOM workshop on insurance for
MSMEs rode through Kano, Kaduna, Abu-
ja and Lagos, with a charge to operators to
patronise insurance to mitigate risks against
their businesses and ensure continuity of
their enterprise.
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Who We Are

FMDQ Holdings PLC (FMDQ Group or
FMDQ) is Africas first vertically integrated
financial market infrastructure (FMI) group,
strategically positioned to provide registration,
listing & quotation services; integrated trading,
clearing & central counterparty, settlement, risk
management for financial market transactions;
and depository of securities; as well as data
and information services, across the debt cap-
ital, foreign exchange, derivatives and equity
markets, through its wholly owned subsidiar-
ies —

o FMDQ Securities Exchange Limited

« FMDQ Clear Limited

o FMDQ Depository Limited

« FMDQ Private Markets Limited

« iQx Consult Limited — towards transform-
ing the Nigerian financial markets to become
“GOLD” (Globally Competitive, Operation-
ally Excellent, Liquid and Diverse) in align-
ment with its global counterparts.

FMDQ Group is committed to championing
sustainability principles across its business,
markets and communities, and implementing
innovative financial market solutions towards
delivering prosperity for Nigeria, Nigerians and
other market participants.

As a technology-enabled and systemically im-
portant FMI Group, FMDQ, operates the largest
Securities Exchange in Nigeria, with an average
annual turnover of $564 billion over the last
seven (7) years, as well as the premier Central
Counterparty, and one of the Depositories in the
country.

Vision

o To be the leading African builder of ecosys-
tems of financial infrastructure and services for
markets

Mission
o We collaborate to empower markets for eco-
nomic progress towards delivering prosperity

Our Core Values

Teamwork and Collaboration-Innovation-In-
tegrity-Value-adding

As aresponsible organisation, that imbibes best
practices and a principled value system, FMDQ
remains committed to the values of sustainabil-
ity, acknowledging that maintaining a positive
impact on its immediate environment and com-
munity is critical to its overall business success.

The Groups corporate sustainability strategy
is guided and expressed through its five (5) sus-
tainability pillars — Business, Markets, People,
Community and Environment.
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Bola Onadele Koko
Chief Executive Officer
FMDQ Group

* Sustainability Agenda

At FMDQ Group, we are intentional about
making sure that our activities and operations
contribute towards the achievement of the Unit-
ed Nations Sustainable Development Goals
(SDGs), as we believe that the delivery of long
term economic growth, business success and
value creation is not only hinged on finan-
cial, but also social and environmental per-

Courtesy Visit to the Vice-President
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formance, hence, the activities of the Group
supports thirteen (13) of the seventeen (17)
SDG?’s, which include, Decent Work and Eco-
nomic Growth, Quality Education, Climate
Action, Responsible Consumption and Pro-
duction, Sustainable Cities & Communities,
amongst others, with the long-term overall
aim of delivering prosperity to Nigerians.

+ Corporate Responsibility

As a responsible organisation that un-
derstands the significant role it can play in
helping solve some of our societal problems,
FMDQ has identified the ways in which it can
support its host communities by champion-
ing financial markets education for the next
generation and through the empowerment
of the communities in which it operates, to
advance socio-economic development in our
nation, by engaging in the following key ini-
tiatives:

« FMDQ Next Generation Financial Market
Empowerment Programme (FMDQ-Next) -
a learning and development initiative aimed
at promoting financial market awareness and
literacy among students
across all levels (pri-
mary, secondary and
tertiary), as well as fresh
graduates in Nigeria

« FMDQ Staff Cor-
porate Social Respon-
sibility (CSR) Initiative
— an initiative champi-
oned by FMDQ Staff,
from honorariums,
funds raised through
auctions carried out on
gifts received, and con-
tributions from staff,
which are donated to
select charity organisa-
tions. The Initiative fo-
cuses on four (4) main
categories, namely, Or-
phanages, Centres for
Youth Rehabilitation,
Homes for the Elder-
ly and Special Needs
Centres.




Nigeria
Sovereign

Investment
Authority

Mission:

To play a leading role in driving sustained
economic development for the benefit of all
Nigerians through:

. Building a savings base for the
Nigerian People

. Enhancing the development of
Nigeria's infrastructure

. Providing stabilisation support in
times of economic stress

Vision:

. To establish NSIA as a leading
sovereign wealth fund globally; playing a
role in promoting investments for Nigeria's
economic development.

Values:

In our quest to become the yardstick of
national fiscal discipline, our culture is
shaped by values that transcend the norm in
public service:

. Discipline:

We apply ourselves diligently in all we
do; observing adherence to the provisions
of enabling laws on which our existence is
anchored

. Integrity:

In all our undertal-=~~ *h~1CTA 1.
itself to the
highest ethical
principles which
reflect soundness
of character and
integrity.

. Trans-
parency:

Ours is an institu-
tion characterised
by clear and best-
in-class business
practices.

Awards and Recog
nitions

Winner: Ai Sover-
eign Wealth Fund
Infrastructure Inve

Uche Oriji
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|nfrastructit fehe Year
pnitiative 15

naging Director and
ief Executive Officer,
- Uche Orji said:
he Authority remains
mmitted to key infra-
-ucture projects that
‘ovide much needed
npetus to key sectors
f the Nigerian econ-
my. We consistently
eek for new ways to
trengthen current
sractices in the design
and development of
infrastructure projects
in Nigeria with a view
to enhancing gov-
ernance, attracting

Nigerian Sovereign
Investment Authority

Managing Director/CEO, Nigeria Sovereign Investment Authority

ment Initiative of the Year: 2016
acting to the Award, the

top investors, and enabling timely closure.
Our investments are therefore not wholly
driven by commercial returns but also by
the passion to contribute to Nigeria’s quest
to bolster its infrastructure stock, grow its
economy, and provide prosperity for all
Nigerians. We thank the organizers and are
delighted with the outcome of the awards”

Winner: African Sovereign Wealth Fund
Initiative of the Year: 2013

“We are very honoured to have our hard
work and vision recognised by the African
and International communities” The MD/
CEO of the NSIA, Mr. Uche Orji comment-
ed. “This award serves as further assurance
that our overall vision of developing the
NSIA as a world class entity is on track. We
would also like to use this opportunity to
express our thanks to the African investor
for this recognition.”
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idelity Bank is a full-fledged com-

mercial bank operating in Nigeria,

with over 5 million customers who

are serviced across its 250 business
offices and various other digital banking
channels.

Focused on select niche corporate bank-
ing sectors as well as Micro Small and Me-
dium Enterprises (MSMEs), Fidelity Bank
is rapidly implementing a digital based
retail banking strategy which has resulted
in exponential growth in savings deposits
over the last Six (6) years, with over 40
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Fidelity

>

percent customer enrollment on the Bank’s
flagship mobile/internet banking products.

Quoted on the Nigerian Stock Exchange
(NSE), Fidelity Bank Plc began operations
in 1988 as a Merchant Bank. In 1999, it
converted to Commercial Banking and
then became a Universal Bank in February
2001. The current enlarged Fidelity Bank is
a result of the merger with the former FSB
International Bank Plc and Manny Bank
Plc in 2005.
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Vision

o To be number one in every market we
serve and for every branded product we
offer.

Mission
« To make financial services easy and
accessible to our customers.

Core Values
Customer First-Respect-Excel-
lence-Shared Ambition-Tenacity
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Corporate Information

Emerging Markets Telecommunication
Services Limited (EMTS), trading as ‘9mo-
bile, is a Nigerian private limited liability
company. EMTS acquired a Unified Access
Service License from the Nigerian Commu-
nications Commission in 2007.

The License enables EMTS provide Fixed

Telephony (wired or wireless), Digital Technological Advance-

Mobile Services, International Gate-
way Services and National/Regional
Long-Distance Services in addition
to spectrum assignments in the

900 and 1800 MHz band.

9mobile: New Name-New Op-
portunities

With a recent name change
and rebranding in July 2017, the
company launched its new brand
identity — 9mobile, with an unveiling
of the new name and logo. The new
brand identity reflects the bold
and creative attributes which
we share with our valued
subscribers especially
the vibrant youth
segment.
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ments
In its 9 years of op-
eration, 9mobile has
built up a state-of-
the-art telecom
infrastructure
and taken a lead-
ership position
of innovation
and quality
among mobile
network opera-
tors operating in
Nigeria. With the
more recent launch
of 4G LTE in October
2016, 9mobile
is poised to
drive the
future of

technology in Nigeria through the delivery
of high-speed data and quality voice services
that will enable customers on its network to

do more.

Awards & Nominations

9mobile has won several industry awards
for its innovation and quality service
delivery. Some of these include: Brand of
the Year, Fastest Growing GSM Company
of the Year, Best Marketing Company, Most
Innovative Corporate Social Responsibility
Company, Market Friendly Operator and
Best Telecoms Customer Service among
others.

Juergen Peschel

Acting Chief Executive Officer
Airtel Nigeria




UBA AY

Africa’s global bank

The Origins & Beginnings

Since 1949, UBA has been providing excel-
lent services to households, businesses and
communities across Africa.

+ 1948

Founding

The British and French Bank Limited
(BFB) commenced business in Nigeria.
BFB was a subsidiary of Banque Nationale
de Credit (BNCI) Paris, which transformed
its London branch into a separate subsidi-
ary called the British and French Bank, with
shares held by Banque Nationale de Credit
and two British investment firms: S.G. War-
burg and Company and Robert Benson and
Company

* 1961

Incorporation

Following Nigeria's independence from
Britain, UBA was incorporated on 23rd,
February 1961 to take over the business of
BFB. UBA eventually listed its shares on the
Nigerian Stock Exchange (NSE)

* 1970

IPO

UBA eventually listed its shares on the Ni-
gerian Stock Exchange, in 1970 and became
the first Nigerian Bank to subsequently un-
dertake an Initial Public Offering (IPO)

+ 1990-2006

Mergers

Today's UBA emerged from the merger
of the dynamic and fast-growing Standard
Trust Bank, incorporated in 1990 and UBA,
one of the biggest and oldest banks in Ni-
geria. The merger was consummated on
August 1, 2005; one of the biggest mergers
done on the Nigeria Stock Exchange (NSE).
Following that merger, UBA went ahead to
acquire Continental Trust Bank in the same
year, further expanding the UBA brand.

Kennedy Uzoka
Group Managing Director/CEO, UBA Plc

UBA also subsequently acquired Trade
Bank in 2006 which was under liquidation
by the Central Bank of Nigeria (CBN).

- 2007-2008

Public Offering and further Acquisitions

UBA had another successful combined
public offering rights issue in 2007 and
made further banking acquisitions of three
liquidated banks namely; City Express Bank,
Metropolitan Bank and African Express
Bank. The bank also acquired Afrinvest UK,
rebranding it UBA Capital, UK. The quest to
build a strong domestic and African brand
intensified in 2008 when UBA made further
acquisitions of two liquidated banks, Gulf
Bank and Liberty Bank.

- 2008-Present

Establishment of Subsidiaries

UBA has been intensifying its African
footprint with the establishment of UBA
Cameroon, UBA Cote d'Ivoire, UBA Ugan-
da, UBA Sierra Leone and UBA Liberia as
well as the acquisition of a 51% interest in
Banque Internationale du Burkina Faso,
which was the largest bank in the country
with 40% market share. Currently, UBA has
20 African subsidiaries.

Our Business Focus

We focus on supporting people and busi-
nesses to succeed across Africa, Europe, and
North America. Through our diverse range
of financial products and services, we help
people fulfil their goals and enable business-
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es to prosper.

Our Approach to Business

For us, serving customers is not just about
profit, we strive to be with you every step of
the way in your journey. Our overall strate-
gic goal in our approach to business is de-
fined by our strong desire to be the bank of
choice for individuals and businesses across
Africa and globally:

o Wherever you are in life, we are a long-
term financial partner you can count on;
our products and services are designed spe-
cifically for you and your unique needs.

o We provide custom financial solutions
and growth opportunities for businesses
of all sizes. Leveraging on our deep-rooted
global network and expertise across Africa,
Europe, and North America, to facilitate in-
ter-and-intra-African trade for businesses.

o As a financial institution, integrity and
protection are core values in all our business
practices. All our customers’ transactions
are highly confidential and conducted with-
in strict regulatory guidelines to protect our
customers and our reputation

. Achievements

Pioneering Innovation in the Banking Sec-
tor

UBA has over the years been a recipient of
awards and recognition for pioneering in-
novation in the African banking sector.

Landmark Achievements

« UBA was the first among international
banks to be registered under Nigerian Law
in 1961

o UBA is the first Nigerian bank to offer
an IPO, following its listing on the Nigerian
Stock Exchange in 1971

o UBA is the only sub-Saharan African
bank (ex-RSA) with an office in the US
(New York) - set up in 1984

« UBA was the first Nigerian Bank to intro-
duce a Cheque Guarantee Scheme known as
UBACARD in 1986

« UBA is the 1st and only Nigerian Bank
to obtain a banking license in the Cayman
Islands -1988

« UBA has a GDR programme — 1998 (1st
for a Nigerian Bank, as a means of facilitat-
ing international investor interest)
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o Best Domestic Bank in Nigeria (Euro-
money 2000)

« UBA is the 1st Nigerian Bank to obtain a
banking license in Ghana - 2004

« UBA was the first ever successful merger
in Nigerian banking history — 2005

« UBA has received excellent credit ratings
(short and long term); Global Credit Rating
(SA) AA+ and A+ in 2005

« UBA was the first to introduce the Nige-
rian Government Bond Index in 2006.

o UBA is the first ever Nigerian Bank to
surpass the N1 trillion balance sheet size
(including contingents) — 2006

« Ranked Number One Bank in Nigeria
(Agusto & Co, 2007)

« UBA Introduced First Visa Dual Curren-
cy Debit Card in Nigeria.

o UBA and MoneyGram open first dedi-
cated MoneyGram location in Nigeria.

o Successful underwriting of the first 100
percent local funding of an ExxonMobil/
NNPC Joint Venture Project.

o UBA launches Nigeria’s First Cash De-
posit ATMs

o UBA is the first Pan-African bank to
launch an Al-led Virtual Banking Robot




AfrTECH2021:

Accelerating Innovation: The Key to Drive
Inclusive Digital Economy in Nigeria

takeholders in the information and
communication technology industry
have stressed that accelerating inno-
vation remains the best path to drive
inclusive growth.

The tech experts among who are C-Suite ex-
ecutives, founders, presidents of companies/
organisations, presidents of industry associa-
tions, startups/entrepreneurs and government
officials, etc., unanimously agreed on this at
the 2021 Africa Tech Alliance Forum (Af-
riTECH2021) held in Lagos on Wednesday
October 13, 2021, highlighting that building
infrastructure to extend internet access in un-
derserved areas will drive digital transforma-
tion across board.

Prof. Umar Garba Danbatta, the Executive
Vice Chairman of the Nigerian Communi-
cations Commission (NCC), focusing his
presentation on “NCC as a Digital Transfor-
mation Crusader and Nigeria’s in-Road to 5G
Deployment,” stated that, following the advent
of COVID-19 pandemic, there has been a
change in the dynamics of peoplé’s interaction,
especially on the Internet.

The EVC represented by Engr. Oluwatoyin
Asaju, Director, Spectrum Administration at
NCC, said that almost every means of com-
munication has become virtual in one way or
the other.

“Already, we are set for the auction of some
spectrum slots in the 3.5GHz band. The other
day I was at the National assembly, I informed
the senate that we were 95 per cent ready for
5G. Today as we speak, I am delighted to tell
you that we are already at 97 percent comple-
tion,” Danbatta said at #AfriTECH2021.

“The Committee set up to auction the Spec-
trum has already developed an Information
Memorandum (IM) which is already pub-

EhES G

L-R: Dr. Ayotunde Coker, Managing Director, Rack Centre; Engr. Oluwato-

yin Asaju, Director, Spectrum Administration at NCC and Femi Williams,
MD/CEQ, NewWave Ecosystem Limited during AfriTECh2021in Lagos

lished for inputs and comments from all indus-
try stakeholders. Prior to this, a 5G deployment
plan was developed and we have since secured
Federal Government’s approval,” he said.
Mallam Kashifu Inuwa Abdullahi, the Direc-
tor General, National Information Technology
Development Agency, (NITDA), said that with
advent of new technologies occasioned by the
fourth industrial revolution, it has become im-
perative to increase Africas level of prepared-
ness and develop capacity of the youth.
Abdullahi who was represented by Dr. Usman
Gambo Abdullahi, Director, IT Infrastruc-
ture Solutions at NITDA, spoke on ‘Reskilling
Africas Youth for Future Jobs from NITDA's
perspective’ adding that the fourth industrial
revolution will continue to fundamentally alter

the way human begins live, work, and relate to
one another.

He said: “We need to look at the educational
sector and focus more on skills and research
that can be used to develop the economy. Peo-
ple should not see education as the end but
means to the end. We need to look for ways to
disabuse people’s mind on paper qualification
and inculcate in them those skills required for
the imminent industrial revolution and also
focus more on science and technology”

In her keynote address anchored on the Fo-
rums theme: Embracing Change and Digital
Transformation in the New Normal, Olatomi-
wa Williams, the Country Manager, Microsoft
Nigeria, said that COVID-19 has happened
with different experiences, but there are a lot of
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opportunities for the Continent.

She said leveraging technology to ensure that
the continent is actually accelerating the digital
economy potentials cannot be over-empha-
sised

“Looking at the impact of COVID-19 and
how it has accelerated digital transformation
and based on research and engagements glob-
ally, two years of digital transformation was
achieved within two months. What does that
tell us? It tells us that because we were able to
embrace the change that COVID brought,
we were able to make those changes happen.
These changes continue to accelerate. So, it
means that an organisation can no longer do
business as usual. Everyone needs to embrace
digital transformation at a fast reach’, the Mic-
rosoft Country Manager said.

Zoho Corporation also hosted a workshop
during AfriTECH2021.

Andrew Bourne, Regional Manager at Zoho
Africa, said that for organisations large and
small, the year 2020 was the longest year ever
however the quick lesson is the urgent need to
reorient the workforce to a new way of work-
ing.

“It came swiftly with playbooks being written
and rewritten depending on what leaders were
learning from government authorities, medical
professionals, and from their own employees.

With a reference to Forbes report, he said:
“Millennial currently hold the largest pur-
chasing power, but Gen-Z is close behind.

The group, which was born between 1996 and
2010, already holds $44 billion buying power
($600 billion when considering their influence
on their parents spending) and will hit the
workforce and become powerful consumers in
the next few years. In the next year, they will
account for 40% of all U.S consumers. To suc-
ceed, companies need to know how to tailor a
great consumer experience for Gen-Z”

Andrew also demonstrated how to drive cus-
tomer loyalty through a CRM system. Through
this means new customers get introduced to
the company through a ‘promoting’ customer
which could be triggered by word of mouth,
social media recommendations or customer
testimonial.

On his part, Prof. Muhammed Abubakar, the
Managing Director and CEO, Galaxy Back-
bone Limited, has expressed the company’s
preparedness to provide ICT infrastructure
and services to public institutions and the un-
derserved communities in Nigeria.

Abubakar was speaking on ‘Boosting Cloud
Infrastructure for Digital Economy through
Partnerships’ through a representative, Mr.
Timi Fadeyi, head DataCentre at Galaxy Back-
bone, said: “We need to work smarter, faster
and simpler - a combination of a hybrid mode
of working and harnessing relationships; virtu-
al, physical both

“Artificial Intelligence is reshaping value
chains, industries, communities, countries and
the works entirely. You also need to secure your

ssident, Institute of Soft
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data; secure your entire digital experience, a
combination of technology and you.

Other key industry stakeholders participated
at the one-day Forum, which also featured ex-
hibition by some sector players such as Zoho
Corporation, Medallion Communications,
Layer3 and Notion Technology Limited (rep-
resentatives of American #1 Technology com-
pany - Comway - and Hsv Products)

The AfriTECH2021 had Zoho as the lead
sponsors received supports from the Nige-
rian Communications Commission (NCC);
the National Information Technology Devel-
opment Agency (NITDA); Galaxy Backbone
Limited, as partners, also sponsored by Rack
Centre, Digital Encode, Cloudflex Computing
Services Limited, Zinochrome International,
Layer3, Notion Technology Limited and Me-
dallion Communications.

Mr. Peter Oluka, Editor of TechEconomy.ng
and the convener of AfriTECH said that Africa
must play leading role in the fourth industrial
revolution by embracing emerging technol-
ogies such as 5G, Internet of Things; Cloud
Computing; Quantum Computing Augment-
ed/Virtual Reality which are also playing a crit-
ical role in improving remote communication
over the internet with great user experience.

He said that the recent events around
COVID-19 Pandemic demonstrated why the
government and the private sector must em-
brace digital transformation.




Briefing the President on the Journey...

Nigeria Centre for Disease
Control: The Revolution Against
COVID-19 Pandemic!

HIGERLA CENTRE FOR [MSEASE COMTROL

It was a revolution!

When the dreaded COVID-19 pandemic
berthed in Nigeria on February 27, 2020,
palpable fear and anxiety ripped through the
length and breadth of the nation to the point
that even certain prophets prophesied that our
sins had finally attracted the wrath of God to
punish us with mass death.

But God intervened on our behalf by empow-
ering exemplary men and women through the
Nigeria Centre for Disease Control (NCDC)
and various partners to drive a revolutionary
intervention and healing process that saved
millions of Nigerians from instant death and
earned worldwide acclaim despite the inher-
ent weakness and challenges of our health

system.

In this report, Prince Cookey traces the or-
igin of the pandemic and examines the rev-
olutionary and strategic steps taken by the
NCDC and its local and international part-
ners to achieve the great success story recorded
by Nigeria in the fight against the COVID-19
pandemic.

We have learned various lessons from this
COVID-19 pandemic.
Critically, this pandemic has shown how criti-
cal health investment
is to national security--a message we have
championed for years.
Our health system has been stretched and we
have worked very hard to adapt.
But we must prepare better for the next pan-
demic.
---Dr. Chikwe Ihekweazu
Former DG, NCDC
Assistant Director-General, WHO

The Dark Origin

What became known as COVID-19 pan-
demic was first reported casually in the global
media as a new strain of coronavirus in early
December of 2019. As expected, not many
took serious notice of the virus in the midst
of more daunting socio-economic challenges
worldwide.

According to the World Health Organisation
(WHO), ‘COVID-19 is the disease caused by a
new coronavirus called SARS-CoV-2.

WHO first learned of this new virus on 31
December 2019, following a report of a cluster
of cases of ‘viral pneumonia in Wuhan, Peo-
ple’s Republic of China’

On January 30, 2020, the WHO declared the
COVID-19 outbreak as a global health emer-
gency and proceeded to label it a global pan-
demic. The declaration triggered immediate
international concern even as pockets of initial
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doubts persisted.

And then the death harvest began in earnest!

As at Tuesday, October 19, 2021, the World
Health Organisation (WHO) reported global
figures of 240, 940, 937 confirmed cases; 4, 903,
911 deaths and 325, 875 new cases reported in
last 24 hours.

For Africa, the WHO Africa Region reported
as many as 47 countries affected; 6, 044, 880
cumulative cases and 148, 831 deaths.

The Nigeria Experience

When the first case of the COVID-19 pan-
demic was confirmed in Nigeria on February
27, 2020 by the Hon. Minister of Health, Dr.
Osagie Ehanire, many Nigerians thought it was
another act of Government Magic (Fela) or at
best-a hoax!

For the 44-year-old Italian bearer of the first
COVID-19 pandemic case in Nigeria however,
the history books will always reserve a negative
page for him.

To tackle the impending pandemic menace,
the leadership of the Nigeria Centre for Dis-
ease Control (NCDC) quickly mobilised every
available human and material resources in line
with its stated vision of ensuring ‘a healthier
and safe Nigeria through the prevention and
control of diseases of public health importance’
and in accordance with its legal mandate to re-
spond ‘to the challenges of public health emer-
gencies and to enhance Nigeria’s preparedness
and response to epidemics through preven-
tion, detection and control of communicable
diseases’

The success story we are celebrating today
could have been impossible if the NCDC did
not stick to its core function of co-ordinating
surveillance systems to collect, analyse and in-
terpret data on diseases of public health impor-
tance; develop and maintain a network of ref-
erence and specialised laboratories. And then
conduct, collate, synthesise; disseminate public
health research to inform policy and lead Ni-
geria’s engagement with the international com-
munity on diseases of public health relevance.

And in terms of supporting States of the
Federation to respond to the emergency, the
NCDC gave the sum of N100 million to each
State via World Bank grant to develop its own
COVID-19 Incident Action Plans.

Without doubt, the icing on the cake for the
NCDC revolution is that on November 1,
2021, its former Director-General, Dr. Chikwe
Thekweazu will resume office as Assistant Di-
rector-General, Health Emergency Intelligence
at theWHO.

The appointment of Thekweazu to the glob-
al health body is a worthy testimony to the
resounding success and recognition of the
NCDC revolution in the fight against the
COVID-19 pandemic in Nigeria.
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NCDC Director General
DR.IFEDAYO ADETIFA

Boss Mustapha
SGF & Chairman, PTF on COVID-19

The Key

The first and major key in the success story
of the NCDC in defeating the pandemic in
Nigeria was the organisation’s strict adherence
to its own mission ‘to protect the health of Ni-
gerians through evidence-based prevention,
integrated disease surveillance and response
activities, using a one health approach, guided
by research and led by a skilled workforce.

And the result was well amplified by its for-
mer Director-General, Dr. Chikwe Thekweazu:

“We have kept the outbreak numbers low.
We have tested consistently ... and the hos-
pital system has held up. And all these have
been driven by Nigerians, not foreign experts.
Third waves are not inevitable. We have taken
the actions necessary as a country, [with] some
very difficult decisions ... All of that has led,
to some extent, [to] the limitation of new cases
coming in Nigeria.”

October 2021

And from outside the NCDC came a note
of applause from Sani Aliyu, PTF National
Co-ordinator when he briefed the Senate of
the Federal Republic:

“The aggressive nature of African countries
against the pandemic also helped tremendous-
ly in containing the spread of the pandemic in
Nigeria and many of the African countries”

THE STRATEGIC PARTNERS:

While we record the success of the NCDC
against the pandemic, it would be pertinent to
identify and examine the role and contribution
of various partners, local and international.

+ The Funding

In a critical medical emergency situation such
as the pandemic, funding is as important as
the frontline workers! And for the NCDC, the
flow of funding from national and internation-
al sources was a deep source of support and
encouragement.

On June 5, 2020, the African Development
Bank (AfDB) approved the sum of $288.5 mil-
lion to support Nigerias COVID-19 Response
Support Program.

Then on August 7, 2020, the World Bank
approved a $114.28 million financing to help
Nigeria prevent, detect and respond to the
threat posed by COVID-19 with a specific fo-
cus on state level responses. This includes $100
million credit from the International Develop-
ment Association (IDA) and $14.28 million
grant from the Pandemic Emergency Financ-
ing Facility.

“Nigeria has ramped up its efforts to contain
the COVID -19 outbreak, but more needs to be
done at the state level, which are at the front-
line of the response,” says Shubham Chaudhu-
ri, World Bank Country Director for Nigeria.
“The project will provide the States with much
needed direct technical and fiscal support to
strengthen their position in combating the




Dr. Osagie Ehanire
Hon. Minister of Health

pandemic”

On the home-front, the Central Bank of Ni-
geria (CBN) rose to the challenge by unveiling
a N100 billion Pharmaceutical Fund to Sup-
port the Healthcare Sector.

Mr. Godwin Emefiele, the CBN Governor
stated the importance of the facility: “The
scheme is to provide credit to indigenous
pharmaceutical companies and other health-
care value chain players intending to build or
expand capacity.

Emefiele later announced a ‘N1.1 trillion
stimulus package to also support local man-
ufacturing and boost import substitution to
ensure that laboratories, researchers, and inno-
vators work with global scientists to patent and
produce vaccines!

Corporate Nigeria Support: CACOVID

To support the NCDC in the fight against
the pandemic, Mr. Godwin Emefiele, Gov-
ernor, Central Bank of Nigeria (CBN) and
Alhaji Aliko Dangote led the Bankers’ Com-
mittee and private sector respectively to form
the Nigerian Private Sector Coalition Against
COVID-19 (CACOVID) to raise a target fig-
ure of N120 billion.

Emefiele said: “The Federal Government has
made giant strides in the fight but it is clear that
the private sector needs to step in, and support
efforts already being made”

As at the last count in 2020, over N48 billion
had been raised by the Coalition.

The CACOVID initiative had five (5) strate-
gic objectives:

. To support the Nigerian Govern-
ment in its efforts to combat Coronavirus in
Nigeria;

. Mobilising private sector thought
leadership

. Utilising the resources of the private
sector

. Providing direct support to private

Confirmed Cases

Discharged Cases

209,387

197,312

Confirmed Cases by State (Tuesday, October 19, 2021)

States No. of Cases (Lab

Affected Confirmed)

Lagos 77,513 3,840
FCT 22,8684 1,807
Rivers 12,532 227
Kaduna 9,935 101
Plateau 9,575 162
Oyo 8,730 528
Edo 6,562 179
Ogun 5,370 1
Ondo 4,530 72
Akwalbom 4,346 316
Kano 4,273 58
Kwara 3,919 206
Delta 3,573 907

and public healthcare’s ability to respond to this
crisis

. Increasing general public awareness
of the existence of Coronavirus (COVID-19)

Food First: The Palliatives

When President Muhammadu Buhari ad-
dressed Nigerians on Monday, April 13, 2020
in the midst of lockdowns in the country, the

No. of Cases (on
admission)

No.
Discharged

No. of
Deaths

72,947 726
20,869 208
12,151 154
9,756 78
9,348 65
8,011 191
6,159 224
5,289 80
4,360 98
3,986 44
4,100 115
3,650 63
2,556 110

first reaction was how Nigerians will survive in
a period of such lockdowns, especially in terms
of daily bread!

The Federal Government responded to the
moment by expanding the process of direct
distribution of palliative food/cash from the
initial 2.6 million households to 3.6 million
households and also moratoriums for Trader-
Moni, MarketMoni, FarmerMoni loans and
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Dr. Chikwe Ihekweazu
Former DG of NCDC

FGN-funded loans issued by the Bank of In-
dustry, Bank of Agriculture and the Nigeria
Export Import Bank (NEXIM).

The CBN and CACOVID also distributed
N23 billion worth of food items to 10 million
Nigerians with the primary objective of ame-
liorating household and economic hardship on
the people.

In addition, the CBN also unveiled a N50 bil-
lion Targeted Credit Facility (TCF) as a stimu-
lus package to support households and Micro,
Small and Medium Enterprises (MSMEs) af-
fected by the COVID-19 pandemic through
NIRSAL Microfinance Bank (NMFB).

The Media Support

The dissemination of vital COVID-19 pan-
demic information by the media (print, broad-
cast, online and social media) through the
regular media briefings by Boss Mustapha,
Secretary to the Government of the Federa-
tion & Chairman, Presidential Task Force on
COVID-19 was crucial in educating Nigerians
on the ABC of the pandemic in terms of origin,
protocols and treatment.

The Vaccine Mandate

President Muhammadu Buhari receiving the
COVID-19 vaccine at State House, Abuja.

The fight against the pandemic couldnt have
been won without vaccines.

On March 2, 2021 Nigeria received 3.92 mil-
lion doses of COVID-19 vaccines facilitated
under the COVAX Facility, which is a part-
nership between CEPI, Gavi, UNICEF and the
WHO.

In August 7, the country also received anoth-
er batch of 177,600 doses of Johnson & John-
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States No. of Cases (Lab
Affected Confirmed)

Osun 2,971
Enugu 2,682
Gombe 2,552
Nasarawa 2,476
Anambra 2,369
Katsina 2,226
Ebonyi 2,059
Imo 2,017
Abia 2,013
Ekiti 1,755
Benue 1,749
Bauchi 1,644
Borno 1,356
Bayelsa 1,227
Adamawa 1,157
Taraba 1,092
Niger 1,051
Sokoto 805
Cross River 605
Jigawa 597
Yobe 502
Kebbi 458
Zamfara 277
Kogi )

son vaccines to expand the vaccination mandate.

Attesting to the efficacy of the vaccines, the
WHO Country Representative in Nigeria, Dr
Walter Kazadi Mulombo said:

“As T mentioned at different fora, vaccines are
a critical tool in the battle against COVID-19.
These vaccines are safe and effective and will be
the game- changer: but for the foreseeable future,
we must continue wearing masks, physically dis-

October 2021

No. of Cases (on No.
admission)

No. of

Discharged Deaths

37 2,848 86
64 2,589 29
0 2,498 54
92 2,345 39
17 2,333 19
6 2,185 35
24 2,003 32
92 1,884 41
33 1,950 30
35 1,692 28
269 1,455 25
26 1,600 18
4 1,314 38
11 1,188 28
27 1,098 32
14 1,054 24
33 998 20
5 772 28
15 565 25
16 565 16
3 490 9

9 433 16
1 268 8

0 3 2

tance and avoid crowds.”

Indeed, President Buhari showed immense
leadership when he received a dose of the vaccine
at State House on March 6, 2021 to flag-off the
vaccination process nationwide.

Champions of the Revolution
Like in every revolution started and won, some
persons deserve tribute for being in the frontline
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Headquafters of the NCDC in Abuja

of the struggle to defeat the pandemic thus far
in Nigeria to the admiration of Nigerians and
the international community. The accolades
undoubtedly belong to the following people:

. The Frontline Workers Nationwide

. President Muhammadu Buhari

. Dr. Osagie Ehanire-Hon. Minister
of Health

. Boss Mustapha-Secretary to the FG
& Chairman of PTF

. The NCDC Management & Staff
led by then DG, Chikwe Ihekweazu

. Dr. Ifedayo Adetifa: Director-Gen-
eral, NCDC

. The CBN Economic Stimulus Inter-
ventions led by Godwin Emefiele

. Corporate Nigeria (COCAVID)
Initiative led by Alhaji Aliko Dangote

. The Media

. International Health & Donor
Agencies

About the NCDC

The Nigeria Centre for Disease Control
(NCDC) is the national public health institute
with the mandate to lead the preparedness, de-
tection and response to infectious disease out-
breaks and public health emergencies.

The first formal step to establish the NCDC
took place in 2011 when some departments in
the Ministry of Health, including the Epide-
miology Division, the Avian Influenza Proj-
ect and its laboratories; and the Nigeria Field
Epidemiology and Laboratory Training Pro-
gramme (NFELTP) were moved to form the
nucleus of the agency.

The Bill for an Act to establish NCDC was
signed into law in November 2018 by President

NIGERIA CENTRE FOR DISEASE CONTROL (NCDC)

Muhammadu Buhari.

THE TESTIMONY OF A COVID-19
FIGHTER!

THE TESTIMONY OF A COVID-19
FIGHTER!

SIX MONTHS IN THE EYE OF THE
COVID-19 STORM: A REFLECTION

By Dr. Chikwe Ihekweazu,
Former Director-General
NCDC

August 16, 2020

When I walked out of the office and headed

home at 10.30pm earlier this week, I left behind
a few members of the NCDC team, still working
on their computers. Some had only just resumed
for the night shift.

The test results for the day were still being com-
piled and confirmed with states. Since the onset
of this pandemic, a typical day for me begins
with phone calls as early as 6am and ends with
meetings as late as 9pm.

Our young agency has transformed to having
staff working 24-7. The coronavirus pandemic
has changed the world as we know it and like
several other Nigerian institutions, medical pro-
fessionals and frontline workers who are inti-
mately involved in responding to the pandemic,
we are putting in our best, despite all odds.

It seems like the distant past now, but the
first confirmed case of coronavirus disease
(COVID-19) in Nigeria was announced by
the Honourable Minister of Health nearly six
months ago, on the 27th of February.

Less than a year later, Nigeria and indeed the
world is in a very different place. What first be-
gan as a cluster of cases of an unknown illness
affecting people thousands of kilometres away in
Wuhan, China has morphed into a raging glob-
al pandemic that has infected just under 20 mil-
lion people to date across all continents, leading
to over 700,000 deaths, paralysing economies,
changing our social life and transforming our
world as we know it.

In Nigeria, we have had to shut down schools,
businesses, travel and introduced public health
measures such as the wearing of masks, hand
washing and physical distancing. Six months
after the first case, I reflect on our response to
the pandemic, changes happening in our health
security architecture and what we must do to be
better prepared for the next pandemic.
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At the beginning of the pandemic, various
models predicted a doomsday scenario for Nige-
ria and other African countries. This was linked
to our weak health systems, high population
density and informal economy. It is not clear
that this will not be the case.

While it is often said that Nigerians are more
reactive than proactive, yet, Nigeria was one of
the first countries to recognise the risk posed by
COVID-19.

We started planning the response for
COVID-19, very early, albeit with limited re-
sources. A multi-sectoral National Coronavirus
Preparedness Group was established by NCDC
on the 7th of January 2020. This group included
representatives from the Port Health Services of
the Federal Ministry of Health, Office of the Na-
tional Security Adviser, Federal Ministry of Ag-
riculture and partners including World Health
Organisation (WHO), US Centers for Disease
Control and Public Health England.

In addition, the Honourable Minister of Health
convened inter-Ministerial meetings with the
Ministry of Information as well as the Ministry
of Foreign Affairs to ensure collaboration across
government.

By the time the first case was confirmed, our
preparedness group transitioned to an Emergen-
cy Operations Centre, while Mr. President insti-
tuted a Presidential Task Force on COVID-19
(PTF), for which the Secretary to the Govern-
ment of the Federation, Mr Boss Mustapha has
provided extraordinary leadership.

One clear difference between the 2014 Ebola
outbreak and COVID-19 is that our country
now has the capacity to test and confirm the
virus locally, without being dependent on other
countries.

This is co-ordinated at the centre by the NCDC
National Reference Laboratory (NRL), a facili-
ty which was operationalised only in 2017. The
NRL is now the single largest public health lab-
oratory in Nigeria, with our team working 24-7
and providing services to all states in Nigeria.

Our human resources at NCDC and across the
country has proven to be one of our greatest as-
sets.

In the last decade, Nigeria has faced sever-
al public health challenges. In 2014, Nigeria
responded with relative success to an Ebola
outbreak that affected four other West African
countries.

In response to the outbreak in Nigeria, vari-
ous containment measures were put in place,
including the closure of international borders,
restrictions on gatherings, school and workplace
closures, stay-at-home orders, compulsory use of
face masks and other public health measures.

It is difficult to gain public trust in a context of
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Beginning of the
Revolution: The NCDC Bill

economic, social and security difficulties. Yet, at
NCDC, we have remained focused on our man-
date which is to protect the health of Nigerians.
The reaction to COVID-19 in Nigeria has gone
from fear to stigmatisation of infected people
and to sometimes, denial.

There is established community transmission in
some states, while other states are only at the be-
ginning of this COVID-19 outbreak. This means
that the intensity of the response will differ by
state. We have deployed Rapid Response Teams
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COvID19
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(RRT) to all states in Nigeria. In Lagos, our RRTS
have remained there since the first case was con-
firmed, with over 40 personnel still in the state.

Through the World Bank, we have provided
every state with a grant of N100 million each
to implement their COVID-19 Incident Action
Plans. While NCDC plays its normative role,
every state should rise even higher to this chal-
lenge. We are only as strong as our weakest link
and cannot afford to leave any state behind, as
we tespond to this outbreak.

Our President has let science guide deci-
sion-making and has been open in accepting the
recommendations of the Presidential Task Force.

We have learned various lessons from this pan-
demic. Critically, this pandemic has shown how
critical health investment is to national security
- a message we have championed for years. Our
health system has been stretched and we have
worked very hard to adapt.

But we must prepare better for the next pan-
demic. We must have the laboratory, emergen-
cy preparedness and response structures that
can adapt very quickly in the event of another
pandemic. In the meantime, we will continue
putting in our best — within and outside official
working hours.

We keep pushing...

The Last Shot!

“T hope my legacy is that my name will be com-
pletely forgotten and everyone will remember
the institution that we have collectively built
with 500 other Nigerians”
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